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Visit avis.com/corpaccount for more information about the 
Avis Corporate Account program and to request a proposal. 

From staying open an extra hour for a renter, to mailing back a misplaced shoe, to driving a renter to a bank, 

Avis has a history of going the extra mile for business travelers. That’s why the Avis Corporate Account program 

is customized to your business’s specifi c needs, and offers you a dedicated account team, a best-in-class 

implementation process, convenient reporting tools and so much more.

At Avis, we’re in the business of treating people like people.
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Dear travel professional,

Demand for business travel has steadily increased 
over the past 15 months, bringing renewed 
vitality—but also increased price pressure—to 
the business travel marketplace. As business 
travel returns in 2011, corporations must rely on 
informed travel management professionals to 
research and obtain the best possible agreements 
with their preferred travel suppliers. 

Avis understands this need—and understands 
the requirements of informed, strategic buyers, 
who are not only an asset to their companies but 
also to their supplier partners. Suppliers benefit 
from strong agreements that enhance compliance 
and the corporation’s ability to deliver sustained 
growth. 

To show our support in these efforts, Avis is proud 
to sponsor Business Travel News’ 2011 Corporate 
Travel Index. It is an essential tool for serious travel managers to gauge corporate travel rates in 
benchmark cities, both in the United States and international markets.

Avis continues to provide coverage in virtually all of these markets. And again in 2011, with 
the delivery of our 2011 model year vehicles, we offer one of the youngest—and one of the 
most diverse—non-smoking fleets in the car rental space. In addition, our innovative products, 
including but not limited to the upgraded Avis iPhone app 3.0 with GPS-enabled roadside 
assistance and the brand-new Avis Window Phone 7 app, lead the industry. 

Our ability to offer these products is a direct result of the excellent partnerships we maintain with 
our corporate customers. Our business travel rentals remain robust, and we are eager to work 
with more companies to provide our experienced worldwide service network and excellent value 
for their managed travel programs. 

Enjoy this valuable reference issue of Business Travel News—and contact Avis for the best value 
for your domestic and international corporate car rental services.

Sincerely,

Thomas M. Gartland 
Executive Vice President of Sales, Marketing, and Customer Care
Avis Budget Group

Business Travel News (USPS 0728-870, ISSN 8750-3670) is published semi-monthly except monthly in January, February, May, August, November and December by Northstar Travel Media, LLC, 100 
Lighting Way, Secaucus, NJ 07094, tel. 201-902-2000, and is distributed free of charge to qualified corporate travel buyers and travel agents specializing in business travel in the United States and Canada. The 
cost of a subscription to non-qualified subscribers is $119 in the U.S.; $135 in Canada; $135 in Mexico and Central America; and $200 in South America, Europe, Asia, Africa and Australia; payable in advance in 
U.S. dollars. Registered for GST as Northstar Travel Media USA GST No. 264513185.  Canadian GST #123397457.  Periodicals postage paid at Newark, NJ, and additional mailing offices.  Business Travel News 
is a trademark owned exclusively by Northstar Travel Media. Copyright © 2011 by Northstar Travel Media, LLC. Reproduction of this magazine, in whole or in part, is prohibited unless authorized by the publisher. 
Editorial and advertising offices: 100 Lighting Way, Secaucus, NJ 07094. For all circulation inquiries, including new subscriptions, renewals, cancellations, changes of address and problems with missed deliveries, 
contact customer service by mail at Omeda Customer Service, P.O. Box 3610, Northbrook, IL 60065-3610, by phone at (877) 705-8889; by fax at (847) 291-4816; or by email at btn@omeda.com. 
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Soft Supplier 
pricing KeepS lid 
on u.S. travel 
per diemS
By Michael B. Baker, Jay BoehMer & 
lauren Darson
In what perhaps was the last stand of this re-
cessionary cycle’s U.S. business travel buyer’s 
market, average 2010 negotiated corporate 
hotel rates and January 2011 food prices each 
softened a bit from the previous year’s levels, al-
lowing business travelers some expense-report 
relief before expected price hikes take hold. 

The daily price of a hotel room and rental 
car booked between January and November 
2010 at BCD Travel’s average negotiated cor-
porate rates, combined with breakfast, lunch 
and dinner, was $285.28, according to Business 
Travel News’ 2011 Corporate Travel Index. A sig-
nificant change in this year’s car rental data (see 
About These Charts, page 8) forbids legitimate 
comparisons between this year’s and previous 
years’ average total per diems, but the newest 
figure certainly is lower than what existed at the 
height of the seller’s market a few years ago.

By far, hotel stays comprise the lion’s share 
of the typical business traveler’s daily dollar (ex-
cluding airfare) at 52 percent, with food con-
suming about 30 percent. 

HOTEL
Hotel rates are rebounding in ma-
jor U.S. business travel hubs, but 
figures provided by BCD Travel’s 
Advito consulting unit show 
overall U.S. corporate hotel rates 
between January and November 
2010 largely were flat compared 
with 2009. Analysts cautioned 
that the power balance is shifting, however, so 
buyers should tighten and strengthen their ho-
tel programs in preparation for what appears to 
be difficult negotiations looming at year-end.

The overall average corporate rate for U.S. 
hotels in 2010, including taxes and fees, de-
creased by 2 percent year over year to $147.30, 

according to the Corporate Travel Index.
The 10 most expensive cities for hotels 

changed little from the previous year. New 
York, Washington, D.C., Boston and San Fran-
cisco remained at the top of the charts. Only 
Hartford, Conn., fell out of the top 10 from last 
year. Despite a slight year-over-year decrease in 
rates, Philadelphia took its slot.

Besides being the most expensive city for 
hotels, New York also had the largest increase 
in corporate rates, up 5 percent year over year. 
Even so, the city’s hotels still are recovering from 
the drastic drop in rates during the economic 
downturn. New York’s hotel pricing premium is 
no less than $35 over all other listed U.S. cities, 
but that figure is lower than in previous years. 
New York hotel rates now are only about 11 
percent higher than the next most-expensive 
city, Washington, D.C., whereas just a few years 
ago they were more than 30 percent higher.

Rates in New York this year should con-
tinue to strengthen, said Deloitte 
& Touche tourism, hospitality and 
leisure sector vice chairman Adam 
Weissenberg, despite the fact that 
the city also is likely to be one of 
the few places in the United States 
that sees a significant increase in 
room supply.

“It’s mostly conversions, but 
there are a lot of people chasing a limited 
number of deals in New York right now,” 
Weissenberg said. “There’s still a demand for 
certain non-U.S. hotel companies to get their 
gateway city presence there.”

Rates in Washington, D.C., increased by a 

52%

18%

30%

Hotel

Car Rental

AVERAGE DAILY COST = $285.28

Food

2011 U.S. Per Diem BreakDown

continued on page 8
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Per DiemS in 100 U.S. CitieS
rank City Hotel Car Food total

1 new York $343.22 $85.88 $107.69 $536.79

2 washington, DC $308.55 $52.52 $99.65 $460.72

3 Boston $251.86 $61.73 $95.21 $408.81

4 San Francisco $221.87 $49.77 $124.39 $396.03

5 white Plains, nY $212.68 $68.51 $99.41 $380.60

6 Chicago $218.21 $59.87 $99.27 $377.35

7 Honolulu $202.98 $45.86 $121.21 $370.05

8 newark, nJ $182.81 $72.96 $96.80 $352.57

9 Los angeles $183.68 $52.88 $108.42 $344.98

10 Baltimore $192.34 $56.42 $94.93 $343.69

11 Santa Barbara $199.98 $49.58 $94.08 $343.65

12 Seattle $183.49 $53.22 $105.94 $342.65

13 Philadelphia $185.73 $50.79 $100.64 $337.17

14 Hartford $178.26 $55.95 $97.57 $331.78

15 miami $173.91 $46.27 $105.74 $325.92

16 Detroit $177.79 $52.49 $89.99 $320.27

17 Providence $165.96 $55.69 $96.15 $317.80

18 San Diego $162.64 $54.25 $100.18 $317.08

19 albany, nY $161.36 $53.30 $96.07 $310.73

20 Houston $156.02 $54.86 $97.52 $308.40

21 austin $157.89 $57.04 $92.75 $307.68

22 atlanta $152.05 $57.57 $96.26 $305.87

23 San Jose $154.22 $50.94 $100.49 $305.65

24 anaheim $146.68 $56.97 $101.61 $305.26

25 minneapolis $152.77 $54.83 $97.56 $305.16

26 wilmington, De $162.28 $55.51 $86.62 $304.41

27 Dallas $146.49 $55.49 $99.20 $301.18

28 Denver $161.54 $60.81 $77.85 $300.19

29 new orleans $163.33 $51.97 $84.46 $299.76

30 Pittsburgh $154.24 $50.41 $94.05 $298.70

31 Portland, or $137.77 $53.88 $106.93 $298.58

32 Cleveland $149.35 $54.95 $92.94 $297.23

33 Sacramento $148.42 $48.28 $99.22 $295.92

34 Las Vegas $145.77 $50.96 $97.91 $294.65

35 Phoenix $141.47 $54.77 $98.36 $294.60

36 oakland $144.80 $50.16 $98.47 $293.43

37 Buffalo $147.31 $54.46 $89.60 $291.37

38 Columbus $137.10 $52.77 $97.40 $287.27

39 Cincinnati $136.82 $51.97 $96.28 $285.07

40 Fort Lauderdale $156.27 $47.47 $80.55 $284.29

41 Syracuse $147.87 $53.90 $79.42 $281.19

42 milwaukee $140.86 $52.37 $86.73 $279.96

43 Charlotte $144.69 $54.27 $80.44 $279.40

44 Grand rapids $144.41 $47.25 $82.14 $273.79

45 kansas City, mo $137.37 $55.26 $80.57 $273.21

46 Harrisburg $137.32 $51.47 $84.27 $273.06

47 Salt Lake City $133.36 $63.18 $76.09 $272.63

48 San antonio $143.82 $49.67 $79.05 $272.54

49 Charleston, SC $150.91 $50.79 $70.42 $272.12

50 omaha $144.73 $55.36 $71.46 $271.55

51 rochester, nY $131.68 $57.93 $80.51 $270.12

rank City Hotel Car Food total

52 Louisville $141.00 $48.78 $79.60 $269.38

53 richmond $134.94 $51.91 $81.41 $268.25

54 Charleston, wV $135.87 $50.19 $80.50 $266.56

55 tampa $143.45 $45.52 $77.39 $266.37

56 raleigh $130.35 $49.09 $85.32 $264.76

57 madison $127.60 $50.77 $84.20 $262.58

58 Birmingham, aL $135.47 $48.72 $77.63 $261.82

59 St. Louis $135.10 $46.11 $80.39 $261.60

60 nashville $132.65 $52.63 $76.30 $261.58

61 Fresno $126.82 $50.60 $83.80 $261.22

62 Des moines $138.05 $50.61 $72.18 $260.84

63 mobile $136.48 $48.26 $75.46 $260.20

64 roanoke $124.61 $49.17 $86.40 $260.18

65 Jackson, mS $133.26 $55.50 $70.18 $258.94

66 rochester, mn $127.15 $46.85 $83.78 $257.78

67 wichita $125.75 $53.03 $78.55 $257.33

68 el Paso $131.50 $52.88 $72.08 $256.46

69 memphis $124.47 $52.31 $78.15 $254.92

70 Greenville, SC $120.86 $50.95 $82.66 $254.47

71 albuquerque $120.37 $50.45 $83.44 $254.26

72 Greensboro $126.48 $50.31 $76.94 $253.72

73 orlando $129.95 $49.12 $74.45 $253.52

74 oklahoma City $126.63 $53.41 $72.56 $252.59

75 Spokane $124.62 $49.55 $77.01 $251.19

76 tucson $123.61 $55.28 $71.99 $250.88

77 indianapolis $124.45 $50.47 $75.88 $250.79

78 Little rock $123.72 $54.63 $72.18 $250.53

79 Jacksonville $122.67 $47.95 $78.85 $249.47

80 knoxville $127.72 $49.33 $72.22 $249.27

81 Baton rouge $125.55 $50.77 $72.04 $248.36

82 Savannah $123.93 $51.28 $73.00 $248.21

83 Biloxi/Gulfport $125.42 $50.92 $71.31 $247.65

84 Sarasota $129.99 $47.85 $69.46 $247.29

85 Springfield, mo $111.76 $60.96 $74.28 $247.00

86 Peoria $114.29 $51.29 $81.24 $246.82

87 Shreveport $116.32 $58.62 $71.33 $246.27

88 Lexington $119.59 $45.53 $80.94 $246.07

89 Columbia, SC $123.65 $51.75 $69.63 $245.02

90 norfolk $126.92 $44.25 $73.37 $244.54

91 tallahassee $121.79 $50.39 $71.44 $243.62

92 toledo $123.38 $47.78 $72.43 $243.58

93 tulsa $116.75 $49.37 $77.02 $243.13

94 Corpus Christi $120.13 $51.16 $69.41 $240.70

95 Chattanooga $122.03 $50.83 $67.33 $240.19

96 Dayton $111.41 $46.15 $79.26 $236.82

97 allentown $105.97 $48.92 $79.65 $234.54

98 Bakersfield $105.50 $46.20 $82.57 $234.27

99 Fort wayne $107.46 $48.33 $78.10 $233.90

100 akron $105.71 $47.47 $71.91 $225.09

aVeraGe $147.30 $52.60 $85.38 $285.28



Each Best Western® branded hotel is independently owned and operated. Best Western and Best Western marks are service marks or registered service marks of 
Best Western International, Inc. ©2011 Best Western International, Inc. All rights reserved.

Now with 3 types 
of hotels ...

For more information, please visit 
bestwestern.com  |  1.866.574.6468

There’s a Best Western that’s 
perfect for your stay.

BEST WESTERN®

Best Western offers a welcoming and 
restful experience. Amenities such 
as free high-speed Internet access 
will ensure a comfortable stay with 
exceptional value.

BEST WESTERN PLUS®

Each Best Western Plus is well 
appointed with standard services 
and amenities that ensure enhanced 
comfort for both business and 
leisure travelers. 

BEST WESTERN PREMIER®

Stylish designs and personalized 
guest services distinguish each 
Best Western Premier. Modern 
amenities and features such as a 
contemporary business center, on-site 
lounge and HD televisions promise a 
refi ned level of comfort and service for 
business and leisure travelers.

The World’s Biggest Hotel Familysm
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slightly more modest 3.4 percent, though 
Weissenberg noted that pricing there had not 
decreased as severely during the downturn. 
Travel for government purposes tends to re-
main strong even during periods of corporate 
travel slowdown, he said.

Other cities with rate increases of 2 percent 
or higher last year include Mobile, Ala.; Louis-
ville, Ky.; New Orleans; Charleston, W. Va.; Spo-
kane, Wash.; Buffalo, N.Y.; Charleston, S.C.; and 
Las Vegas.

Corporate travel buyers, particularly those 
shopping for meeting space, still should be 
able to find good deals in such resort-heavy 
cities as Orlando, where rates decreased 4.7 
percent year over year, Weissenberg said. 

“Those markets still have plenty of capacity, 
and you just had tons of supply growth there,” 
Weissenberg said.

Some cities in the Corporate Travel Index 
had rate decreases even steeper than Or-
lando’s. Corporate hotel rates dropped by 5.6 
percent in Dallas, 5.8 percent in Memphis, 6.6 
percent in Detroit and 6.8 percent in Houston. 
The largest decrease occurred in Sarasota, Fla., 
where corporate rates dropped 10.5 percent 
year over year.

Hotel rates this year might not include as 
much as they had in previous years, however. 
American Express advisory services research 
director Christa Degnan Manning said hotels 
for 2011 pushed a tougher line on amenities 
in negotiations, often dropping previously 
included items in exchange for holding rates 
steady. Additionally, last-room availability more 
frequently came at a premium, she said.

“Hotels dug their heels in and did not con-
cede as much as they had in the past,” she said.

Those difficulties could be a portent as to 
what travel buyers might face later this year 
when pursuing 2012 rates, particularly when 

negotiating with higher-end properties. As 
demand continues to strengthen and new 
hotel openings stall, U.S. hotel rates in 2011 
will increase 4.2 percent year over year, with a 
6.1 percent increase in the upper upscale seg-
ment and a 7.4 percent increase in the luxury 
tier, according to STR forecasts. The hospitality 
research firm said increases would accelerate 
in 2012, with hikes of 6.8 percent in U.S. average 
daily rates, 8.4 percent in the upper upscale tier 
and 11.5 percent in the luxury tier. 

During Marriott International’s fourth-quar-
ter earnings call, president and COO Arne So-
renson said smaller markets are beginning to 
see the rate growth that already began in gate-
way cities. 

“We’ve got occupancy growth 
in most markets in the United 
States, including secondary and 
tertiary markets,” he said. “The rate 
growth is a bit more modest than 
it is in the primary markets at the 
moment, but it will come.”

Negotiated rates for 2011 “came 
really close to what we predicted, and in the 
end, it was maybe a little bit better than I an-
ticipated,” said Lisa Maloney, project manager 
for Carlson Wagonlit Travel’s Hotel Solutions 
Group. “We did multiple rounds more than 
usual, and in certain cities we had to do more 
than three rounds.”

Maloney said buyers should start preparing 
now for the turnaround. Those who focus on 
tightening up policies, pushing compliance 
and tracking spending will fare better when 
the negotiating season begins later this year, 
she said.

“It looks like it will be more difficult, and the 
best way to combat that is to have a good pro-
gram in place,” Maloney said. “A program that 
just sits is not going to gain anything in a mar-
ket like this.”

CAR RENTAL
Negotiated corporate rental car rates for 2010 
declined in the vast majority of U.S. markets, 
according to BCD Travel corporate client data 
for January through November. The average 
rate paid in 2010 was yet another indicator that 
rental car providers have been unable to main-
tain the grip on pricing power witnessed in the 
second half of 2009. Rental car executives and 
analysts expect pricing to remain stable this 
year, with no major increases in public rates 
and the potential for further declines in corpo-
rate rates. 

Even though the average corporate rate in 
New York declined 4 percent from 2009, the 

city last year was the most expen-
sive place in which to rent a car 
for a day, at $85.88—well above 
the $52.60 average for the top 
100 U.S. business markets. Nearby 
Newark, N.J., and White Plains, N.Y., 
round out the top three with rates 
of $72.96 and $68.51, respectively. 
Car rental costs are based on av-

erage rates booked by BCD Travel corporate 
clients for January through November 2010, 
provided by Advito along with tax and fee in-
formation. This represents a marked change 
from the 2010 Corporate Travel Index, in which 
average rates were based those listed in the 
Sabre global distribution system on three days 
in November 2009. Advito also provided the 
year-over-year percentage change in BCD’s 
corporate car rental rates.

That period in 2009 represented some of the 
strongest pricing power rental car providers 
had seen in years, but refleeting efforts had yet 
to take hold. However, typical industry themes 
of “up-fleeting” and price stabilization since 
have ensued. 

“Before they decided to start growing their 

continued from page 5

continued on page 12

Ab out these ChArt s
The 2011 Corporate travel Index for the first time offers actual average car rental rates booked by bCD travel corporate clients from January through 
November 2010, provided to Business Travel News by the travel management company’s Advito consulting arm. Advito also provides average hotel 
rates booked by bCD travel corporate clients in the same time period.

The charted hotel costs on pages 10 and 11 include average booked upper upscale, upscale and midprice hotel rates in addition to an overall aver-
age rate. however, the overall listed booked average daily rate is not an average of the rates of the three listed tiers, as it also incorporates luxury and 
economy tier rates. Business Travel News added 2010 hotel tax and fee information to the average booked hotel rate based on original research into 
sales and occupancy taxes and surcharges through each city’s convention and visitors bureau, chamber of commerce or other public data.

The car rental costs on pages 14 and 15 include average booked compact, intermediate and full-size rates, of which an average was determined. tax 
and fee information, provided by Advito, was added to that average to determine the average total cost for each city. Advito also provided the year-
over-year percentage change from last year’s average figure.

For the food cost chart on page 16, BTN this year commissioned New York consulting firm Mercer Inc. to survey restaurateurs and calculate the 
cost of standard meals in each location. totals reflect January 2011 pricing for a breakfast of two eggs, meat, toast, orange juice and coffee; a lunch of 
soup, a hamburger or chicken sandwich, a slice of pie and a soft drink; and a dinner of soup, filet steak, a glass of red wine, dessert and a cup of coffee. 
The listed prices do not include tax but do include a 15 percent gratuity.
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rank City Hotel Car Food total

100 akron $105.71 $47.47 $71.91 $225.09

19 albany, nY $161.36 $53.30 $96.07 $310.73

71 albuquerque $120.37 $50.45 $83.44 $254.26

97 allentown $105.97 $48.92 $79.65 $234.54

24 anaheim $146.68 $56.97 $101.61 $305.26

22 atlanta $152.05 $57.57 $96.26 $305.87

21 austin $157.89 $57.04 $92.75 $307.68

98 Bakersfield $105.50 $46.20 $82.57 $234.27

10 Baltimore $192.34 $56.42 $94.93 $343.69

81 Baton rouge $125.55 $50.77 $72.04 $248.36

83 Biloxi/Gulfport $125.42 $50.92 $71.31 $247.65

58 Birmingham, aL $135.47 $48.72 $77.63 $261.82

3 Boston $251.86 $61.73 $95.21 $408.81

37 Buffalo $147.31 $54.46 $89.60 $291.37

49 Charleston, SC $150.91 $50.79 $70.42 $272.12

54 Charleston, wV $135.87 $50.19 $80.50 $266.56

43 Charlotte $144.69 $54.27 $80.44 $279.40

95 Chattanooga $122.03 $50.83 $67.33 $240.19

6 Chicago $218.21 $59.87 $99.27 $377.35

39 Cincinnati $136.82 $51.97 $96.28 $285.07

32 Cleveland $149.35 $54.95 $92.94 $297.23

89 Columbia, SC $123.65 $51.75 $69.63 $245.02

38 Columbus $137.10 $52.77 $97.40 $287.27

94 Corpus Christi $120.13 $51.16 $69.41 $240.70

27 Dallas $146.49 $55.49 $99.20 $301.18

96 Dayton $111.41 $46.15 $79.26 $236.82

28 Denver $161.54 $60.81 $77.85 $300.19

62 Des moines $138.05 $50.61 $72.18 $260.84

16 Detroit $177.79 $52.49 $89.99 $320.27

68 el Paso $131.50 $52.88 $72.08 $256.46

40 Fort Lauderdale $156.27 $47.47 $80.55 $284.29

99 Fort wayne $107.46 $48.33 $78.10 $233.90

61 Fresno $126.82 $50.60 $83.80 $261.22

44 Grand rapids $144.41 $47.25 $82.14 $273.79

72 Greensboro $126.48 $50.31 $76.94 $253.72

70 Greenville, SC $120.86 $50.95 $82.66 $254.47

46 Harrisburg $137.32 $51.47 $84.27 $273.06

14 Hartford $178.26 $55.95 $97.57 $331.78

7 Honolulu $202.98 $45.86 $121.21 $370.05

20 Houston $156.02 $54.86 $97.52 $308.40

77 indianapolis $124.45 $50.47 $75.88 $250.79

65 Jackson, mS $133.26 $55.50 $70.18 $258.94

79 Jacksonville $122.67 $47.95 $78.85 $249.47

45 kansas City, mo $137.37 $55.26 $80.57 $273.21

80 knoxville $127.72 $49.33 $72.22 $249.27

34 Las Vegas $145.77 $50.96 $97.91 $294.65

88 Lexington $119.59 $45.53 $80.94 $246.07

78 Little rock $123.72 $54.63 $72.18 $250.53

9 Los angeles $183.68 $52.88 $108.42 $344.98

52 Louisville $141.00 $48.78 $79.60 $269.38

57 madison $127.60 $50.77 $84.20 $262.58

rank City Hotel Car Food total

69 memphis $124.47 $52.31 $78.15 $254.92

15 miami $173.91 $46.27 $105.74 $325.92

42 milwaukee $140.86 $52.37 $86.73 $279.96

25 minneapolis $152.77 $54.83 $97.56 $305.16

63 mobile $136.48 $48.26 $75.46 $260.20

60 nashville $132.65 $52.63 $76.30 $261.58

29 new orleans $163.33 $51.97 $84.46 $299.76

1 new York $343.22 $85.88 $107.69 $536.79

8 newark, nJ $182.81 $72.96 $96.80 $352.57

90 norfolk $126.92 $44.25 $73.37 $244.54

36 oakland $144.80 $50.16 $98.47 $293.43

74 oklahoma City $126.63 $53.41 $72.56 $252.59

50 omaha $144.73 $55.36 $71.46 $271.55

73 orlando $129.95 $49.12 $74.45 $253.52

86 Peoria $114.29 $51.29 $81.24 $246.82

13 Philadelphia $185.73 $50.79 $100.64 $337.17

35 Phoenix $141.47 $54.77 $98.36 $294.60

30 Pittsburgh $154.24 $50.41 $94.05 $298.70

31 Portland, or $137.77 $53.88 $106.93 $298.58

17 Providence $165.96 $55.69 $96.15 $317.80

56 raleigh $130.35 $49.09 $85.32 $264.76

53 richmond $134.94 $51.91 $81.41 $268.25

64 roanoke $124.61 $49.17 $86.40 $260.18

66 rochester, mn $127.15 $46.85 $83.78 $257.78

51 rochester, nY $131.68 $57.93 $80.51 $270.12

33 Sacramento $148.42 $48.28 $99.22 $295.92

47 Salt Lake City $133.36 $63.18 $76.09 $272.63

48 San antonio $143.82 $49.67 $79.05 $272.54

18 San Diego $162.64 $54.25 $100.18 $317.08

4 San Francisco $221.87 $49.77 $124.39 $396.03

23 San Jose $154.22 $50.94 $100.49 $305.65

11 Santa Barbara $199.98 $49.58 $94.08 $343.65

84 Sarasota $129.99 $47.85 $69.46 $247.29

82 Savannah $123.93 $51.28 $73.00 $248.21

12 Seattle $183.49 $53.22 $105.94 $342.65

87 Shreveport $116.32 $58.62 $71.33 $246.27

75 Spokane $124.62 $49.55 $77.01 $251.19

85 Springfield, mo $111.76 $60.96 $74.28 $247.00

59 St. Louis $135.10 $46.11 $80.39 $261.60

41 Syracuse $147.87 $53.90 $79.42 $281.19

91 tallahassee $121.79 $50.39 $71.44 $243.62

55 tampa $143.45 $45.52 $77.39 $266.37

92 toledo $123.38 $47.78 $72.43 $243.58

76 tucson $123.61 $55.28 $71.99 $250.88

93 tulsa $116.75 $49.37 $77.02 $243.13

2 washington, DC $308.55 $52.52 $99.65 $460.72

5 white Plains, nY $212.68 $68.51 $99.41 $380.60

67 wichita $125.75 $53.03 $78.55 $257.33

26 wilmington, De $162.28 $55.51 $86.62 $304.41

aVeraGe $147.30 $52.60 $85.38 $285.28
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HoteL CoStS in 100 U.S. CitieS
rank City Upper Upscale Upscale midscale Booked aDr1 taxes & Fees total Year-over-Year aDr Change2

1 new York $288.37 $285.06 $235.08 $299.10 $44.12 $343.22 5.0%

2 washington, DC $264.63 $258.02 $223.01 $267.73 $40.82 $308.55 3.4%

3 Boston $211.23 $216.30 $188.66 $220.06 $31.80 $251.86 1.7%

4 San Francisco $189.83 $191.59 $136.35 $194.62 $27.25 $221.87 -2.4%

5 Chicago $181.29 $165.70 $149.81 $189.11 $29.10 $218.21 1.4%

6 white Plains, nY $179.44 $178.31 NA $191.39 $21.29 $212.68 -3.8%

7 Honolulu $178.40 $132.80 $122.61 $172.50 $30.48 $202.98 0.5%

8 Santa Barbara $176.68 NA $148.49 $178.55 $21.43 $199.98 -4.5%

9 Baltimore $178.21 $167.37 $136.10 $168.72 $23.62 $192.34 -4.3%

10 Philadelphia $163.76 $147.34 $129.60 $161.22 $24.51 $185.73 -1.9%

11 Los angeles $149.15 $177.96 $129.77 $160.98 $22.70 $183.68 0.2%

12 Seattle $168.79 $147.14 $117.56 $158.73 $24.76 $183.49 -2.5%

13 newark, nJ $174.63 $94.25 $100.59 $157.73 $25.08 $182.81 -0.8%

14 Hartford $161.83 $172.99 NA $159.16 $19.10 $178.26 -9.5%

15 Detroit $157.65 $94.99 $113.28 $154.60 $23.19 $177.79 -6.6%

16 miami $146.74 $128.48 $126.29 $153.90 $20.01 $173.91 1.0%

17 Providence $152.69 $104.65 $129.68 $148.18 $17.78 $165.96 -7.1%

18 new orleans $146.46 $134.65 $125.69 $144.54 $18.79 $163.33 3.2%

19 San Diego $158.02 $131.13 $117.69 $144.57 $18.07 $162.64 -4.2%

20 wilmington, De $142.04 $155.66 $101.73 $147.53 $14.75 $162.28 -1.5%

21 Denver $148.09 $136.17 $108.29 $140.65 $20.89 $161.54 -1.5%

22 albany, nY $154.42 $124.90 $120.30 $141.54 $19.82 $161.36 -2.7%

23 austin $146.10 $114.26 $111.94 $137.30 $20.59 $157.89 -3.1%

24 Fort Lauderdale $145.08 $142.91 $109.01 $140.78 $15.49 $156.27 0.6%

25 Houston $138.05 $130.37 $105.59 $133.35 $22.67 $156.02 -6.8%

26 Pittsburgh $145.95 $122.38 $112.34 $135.30 $18.94 $154.24 -0.8%

27 San Jose $152.10 $130.31 $114.28 $140.20 $14.02 $154.22 -4.0%

28 minneapolis $159.92 $152.89 $92.93 $134.72 $18.05 $152.77 -1.2%

29 atlanta $132.08 $119.10 $95.19 $132.22 $19.83 $152.05 -3.1%

30 Charleston, SC $135.25 $130.22 $121.29 $134.14 $16.77 $150.91 2.1%

31 Cleveland $130.33 $122.25 $96.11 $129.59 $19.76 $149.35 0.6%

32 Sacramento $148.64 $127.73 $113.51 $132.52 $15.90 $148.42 -4.5%

33 Syracuse $140.16 NA $105.93 $130.86 $17.01 $147.87 -3.1%

34 Buffalo $136.26 NA $121.26 $129.50 $17.81 $147.31 2.3%

35 anaheim $140.49 $128.35 $109.52 $127.55 $19.13 $146.68 -4.5%

36 Dallas $127.11 $111.26 $87.39 $127.38 $19.11 $146.49 -5.6%

37 Las Vegas $127.07 $131.92 $110.50 $130.15 $15.62 $145.77 2.1%

38 oakland $146.27 $118.51 $107.82 $127.02 $17.78 $144.80 -4.4%

39 omaha $132.01 $121.26 $104.42 $122.34 $22.39 $144.73 -1.6%

40 Charlotte $136.93 $114.27 $97.43 $124.46 $20.23 $144.69 -3.2%

41 Grand rapids $144.26 $110.12 $100.64 $126.68 $17.73 $144.41 1.2%

42 San antonio $137.28 $110.21 $99.13 $121.90 $21.92 $143.82 -4.9%

43 tampa $140.28 $115.53 $97.11 $128.08 $15.37 $143.45 -3.3%

44 Phoenix $128.70 $117.16 $99.43 $126.01 $15.46 $141.47 -4.6%

45 Louisville $132.52 $114.72 $114.56 $124.23 $16.77 $141.00 4.2%

46 milwaukee $127.14 $118.87 $101.93 $122.91 $17.95 $140.86 -2.1%

47 Des moines $136.55 NA $106.33 $122.17 $15.88 $138.05 1.1%

48 Portland, or $134.34 $101.54 $103.53 $122.46 $15.31 $137.77 -6.6%

49 kansas City, mo $133.24 $99.79 $99.01 $118.70 $18.67 $137.37 -2.9%

50 Harrisburg $141.93 $125.83 $97.45 $123.71 $13.61 $137.32 -2.0%

51 Columbus $130.71 $101.39 $99.09 $117.43 $19.67 $137.10 -2.5%



BusinessTravelnews.com march 14, 2011     11 

U
.S.          FO

REIG
N

2011 corporate travel index
rank City Upper Upscale Upscale midscale Booked aDr1 taxes & Fees total Year-over-Year aDr Change2

52 Cincinnati $127.82 $102.81 $80.81 $116.94 $19.88 $136.82 1.4%

53 mobile $135.92 $118.52 $110.81 $119.72 $16.76 $136.48 4.4%

54 Charleston, wV $144.20 $108.36 $103.39 $121.31 $14.56 $135.87 3.0%

55 Birmingham, aL $137.07 $110.58 $104.94 $118.83 $16.64 $135.47 -4.8%

56 St. Louis $123.13 $105.85 $95.47 $116.98 $18.12 $135.10 -0.4%

57 richmond $125.27 $103.33 $94.29 $119.42 $15.52 $134.94 -5.2%

58 Salt Lake City $126.96 $116.22 $97.41 $118.31 $15.05 $133.36 -7.5%

59 Jackson, mS $129.04 $82.87 $95.53 $120.05 $13.21 $133.26 1.3%

60 nashville $121.82 $96.53 $101.08 $115.10 $17.55 $132.65 1.8%

61 rochester, nY $135.01 $117.06 $89.98 $115.51 $16.17 $131.68 -2.1%

62 el Paso $136.67 $105.21 $105.32 $117.15 $14.35 $131.50 0.5%

63 raleigh $133.52 $98.42 $92.35 $115.35 $15.00 $130.35 -1.7%

64 Sarasota $124.46 $107.53 $102.11 $116.58 $13.41 $129.99 -10.5%

65 orlando $125.80 $112.83 $83.24 $115.51 $14.44 $129.95 -4.7%

66 knoxville $111.27 $132.16 $96.81 $108.29 $19.43 $127.72 0.4%

67 madison $81.48 NA NA $111.44 $16.16 $127.60 -2.6%

68 rochester, mn $123.80 $115.14 $99.11 $114.16 $12.99 $127.15 -3.0%

69 norfolk $123.01 $101.72 $104.93 $110.20 $16.72 $126.92 -8.7%

70 Fresno $126.75 $136.70 $101.56 $113.23 $13.59 $126.82 -5.7%

71 oklahoma City $128.63 $95.89 $90.61 $110.32 $16.31 $126.63 -6.3%

72 Greensboro $122.52 $114.26 $91.14 $111.19 $15.29 $126.48 -0.6%

73 wichita $119.68 $115.91 $95.39 $111.98 $13.77 $125.75 -2.9%

74 Baton rouge $116.74 $109.24 $103.18 $111.11 $14.44 $125.55 -4.3%

75 Biloxi/Gulfport $127.78 NA $107.55 $111.98 $13.44 $125.42 -0.2%

76 Spokane $136.19 $96.30 $100.69 $112.68 $11.94 $124.62 2.6%

77 roanoke $114.35 NA $101.39 $111.26 $13.35 $124.61 -2.4%

78 memphis $117.79 $95.15 $95.07 $107.53 $16.94 $124.47 -5.8%

79 indianapolis $117.93 $97.05 $90.96 $110.13 $14.32 $124.45 -3.4%

80 Savannah $121.29 $100.17 $97.96 $109.67 $14.26 $123.93 0.4%

81 Little rock $124.32 $92.65 $97.78 $110.96 $12.76 $123.72 -4.9%

82 Columbia, SC $119.32 $113.88 $99.84 $110.40 $13.25 $123.65 0.3%

83 tucson $117.74 $106.82 $97.17 $110.32 $13.29 $123.61 -2.7%

84 toledo $113.41 NA $84.93 $105.68 $17.70 $123.38 -4.1%

85 Jacksonville $122.78 $104.28 $89.79 $108.56 $14.11 $122.67 -8.0%

86 Chattanooga $113.28 $102.65 $76.94 $104.08 $17.95 $122.03 -2.6%

87 tallahassee $119.61 $112.81 $99.38 $109.72 $12.07 $121.79 -5.2%

88 Greenville, SC $117.89 $82.33 $99.74 $107.91 $12.95 $120.86 -2.7%

89 albuquerque $123.55 $103.40 $83.92 $106.76 $13.61 $120.37 -2.4%

90 Corpus Christi $110.89 $104.20 $96.89 $104.46 $15.67 $120.13 -1.2%

91 Lexington $108.94 $111.69 $97.35 $106.38 $13.21 $119.59 -0.4%

92 tulsa $106.77 $97.58 $90.36 $102.85 $13.90 $116.75 -3.9%

93 Shreveport $107.70 $106.85 $96.33 $102.85 $13.47 $116.32 -2.5%

94 Peoria $117.69 $100.56 $98.98 $101.14 $13.15 $114.29 -4.1%

95 Springfield, mo $105.30 $131.43 $89.84 $99.35 $12.41 $111.76 -3.7%

96 Dayton $104.14 $93.48 $85.39 $98.59 $12.82 $111.41 -1.1%

97 Fort wayne $105.76 $93.66 $96.82 $98.59 $8.87 $107.46 -0.4%

98 allentown $128.36 $94.61 $90.08 $96.34 $9.63 $105.97 0.0%

99 akron $95.97 NA $93.19 $94.38 $11.33 $105.71 -0.7%

100 Bakersfield $100.57 $109.03 $86.71 $94.20 $11.30 $105.50 -7.6%

aVeraGe $137.59 $122.38 $107.01 $129.64 $17.66 $147.30

1 Through November 2010      2 Excluding taxes and fees
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revenues by 4 percent. Those trends have con-
tinued this year. 

“The right way to characterize pricing right 
now is that it’s stable,” said Avis Budget Group 
CEO Ronald Nelson in February during the 

company’s earnings call. “We’re not getting 
any price increases, but we don’t see pricing 
declining either.”

While pricing remains flat, the lift in demand 
has injected some health into the rental car in-
dustry. Though Nelson expects lower revenue 
per transaction day this year, he attributed that 
to a shift in the mix of business, as the leisure 
market comes back more strongly and more 
rental car companies target 
expansion into lower-cost off-
airport markets. “You’re getting 
more leisure business coming 
back, which is a lower price point 
but is a longer length of rental,” said Lowrance. 
“It’s a trade-off, but essentially puts you in the 
same spot from a profitability perspective, 
even if that revenue per day number actually 
goes down.”

Though privately held Enterprise Rent-A-Car 
does not disclose quarterly details on pricing, 
vice president of business rental development 

for tour and travel Brad Carr concurred with the 
stable pricing sentiment shared by competitors. 
“Competition is fierce, and no one wants to lose 
any market share,” he said. “Those companies 
we do business with are certainly still trying to 
get the best deal they can. Even though things 
are improving, they’re still trying to negotiate a 
better deal, and their expectation is they’re go-
ing to get a better deal, regardless.”

Carr said some corporate clients, for exam-
ple, have sought to lock in longer negotiated 
rate terms than the standard two years. “It’s dif-
ficult for us to commit for that period of time,” 
he added, since the variables that drive supply, 
demand and pricing are difficult to forecast. 

FOOD
Despite what the National Restaurant Asso-
ciation calls an increase in consumers eating 
out, the restaurant industry remains under 
pressure. Corporate travelers in the top 100 
U.S. business travel destinations therefore can 
expect to pay roughly $85 per day for three 
meals, compared with $98 a year ago, accord-
ing to the Corporate Travel Index. 

BTN this year commissioned 
consulting firm Mercer Inc. to 
survey restaurateurs and calcu-
late the cost of standard meals 
in each location, based on Janu-

ary 2011 pricing. The cost for three meals in 
the 100 U.S. cities in the Corporate Travel Index 
average more than $100 per day, assuming 
a breakfast of two eggs with breakfast meat, 
toast, orange juice and coffee; a lunch of soup, 
a hamburger or chicken sandwich, a slice of 
pie and a soft drink; and a dinner of soup, filet 

continued from page 8 U.S. reGionaL BreakDown
Average Per Diem

Northeast $337.30

south $263.93

Midwest $269.48

west $304.01

continued on page 17

fleets again, they were waiting to see if the 
economy had legs,” said Avondale Partners se-
nior research analyst Fred Lowrance, discussing 
the late 2009 supply-and-demand equation. 
“While they were waiting, pricing benefited 
from those low fleet levels. Now, we’re kind of 
back to normal, where everybody is growing 
fleets in the low-to-mid single digits, and you’re 
just not going to get the same pricing.” 

Lowrance noted such behavior is typical 
in the rental car industry, which often gains 
revenue through volume rather than price. “It 
only takes one company to see more demand 
and capture that with more fleet, rather than 
not worrying about that extra demand, taking 
what you got and price it a little higher,” he said. 
“In a normal year, I would expect the Hertzes or 
Avises of the world to expect flat pricing. That’s 
how they’re going to manage their business.”

According to commentary from rental car 
executives and earnings reports, 2011 indeed 
sounds like it will shape up to be what Low-
rance would characterize as a “normal year.” 

Hertz expects corporate pricing this year 
to be down 1 percent to 2 percent compared 

with 2010, according to company executives 
speaking during a February earnings call. CFO 
Elyse Douglas cited “aggressive competition 
and the slower recovery of higher-priced small 
business accounts.” 

Dollar Thrifty similarly “expects further 
recovery in travel activity as the economy 
continues to improve,” but noted that indus-
try competition should result “in flat pricing 
for 2011 compared to 2010,” according to an 
earnings report issued in February. 

MKM Partners travel analyst Christopher Ag-
new in a research note wrote that he expected 
Dollar Thrifty this year to see rental revenue 
grow 4 percent, “based on a 3.4 percent vol-
ume growth assumption and a 0.7 percent 
pricing assumption.” 

Avis Budget Group, meanwhile, reported 
that year-over-year rental car demand for the 
last three months of 2010 was up, though do-
mestic pricing for the quarter was down 3 per-
cent. A 7 percent increase in volume helped lift 

“before [car rental companies] decided to start growing their fleets 
again, they were waiting to see if the economy had legs. While they 
were waiting, pricing benefited from those low fleet levels. Now, we’re 
kind of back to normal, where everybody is growing fleets in the low-
to-mid single digits, and you’re just not going to get the same pricing.”

—AVONDALE PARTNERS SENIOR RESEARCH ANALYST FRED LOWRANCE



Avis Corporate Account renter Buddy Wynn left his hands-free earpiece in his rental. Avis employees 

Ronald Estes and Nancy Heath found it, and returned it to him just before he caught his fl ight. Our 

commitment to business travelers goes beyond returning personal possessions. That’s why the 

Avis Corporate Account program is customized to your company’s specifi c needs, and 

offers you a dedicated account team, a best-in-class implementation process, 

convenient reporting tools and so much more.

At Avis, we’re in the business of treating people like people.

 program is customized to your company’s specifi c needs, and 

©2011 Avis Rent A Car System, LLC 20115-01

Visit avis.com/corpaccount for more information about the 
Avis Corporate Account program and to request a proposal. 

The statements contained are about actual situations from actual customers who have expressed their opinion. This is not intended as a guarantee of performance.
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Car rentaL CoStS in 100 U.S. CitieS
rank City Compact intermediate Full-Size taxes & Fees average total Year-over-Year Change

1 new York $62.70 $63.91 $66.80 33% $85.88 -4%

2 newark, nJ $52.89 $54.78 $57.11 33% $72.96 -2%

3 white Plains, nY $51.81 $53.86 $54.06 29% $68.51 -5%

4 Salt Lake City $35.09 $38.06 $41.08 66% $63.18 -4%

5 Boston $41.89 $43.74 $46.44 40% $61.73 -5%

6 Springfield, mo $40.25 $37.38 $40.10 55% $60.96 -3%

7 Denver $40.31 $58.24 $43.70 27% $60.81 4%

8 Chicago $43.18 $45.01 $51.98 28% $59.87 -3%

9 Shreveport $35.65 $39.71 $42.02 50% $58.62 -4%

10 rochester, mn $40.58 $43.83 $47.37 31% $57.93 -4%

11 atlanta $41.53 $44.83 $50.47 25% $57.57 -4%

12 austin $40.96 $42.98 $45.20 33% $57.04 -3%

13 Santa Barbara $35.91 $39.24 $42.43 45% $56.97 2%

14 Baltimore $42.56 $45.11 $46.18 26% $56.42 -11%

15 Hartford $38.51 $44.17 $47.01 29% $55.95 -2%

16 Providence $39.28 $37.96 $42.63 39% $55.69 -6%

17 wilmington, De $37.41 $43.80 $40.98 34% $55.51 -14%

18 Jackson, mS $45.82 $42.81 $43.06 27% $55.50 6%

19 Dallas $39.97 $40.94 $45.13 32% $55.49 -4%

20 omaha $39.62 $41.12 $42.35 35% $55.36 -2%

21 tucson $37.90 $38.78 $41.73 40% $55.28 1%

22 kansas City, mo $39.02 $40.86 $43.15 34% $55.26 -2%

23 Cleveland $39.38 $45.00 $46.56 25% $54.95 1%

24 Houston $39.55 $40.64 $42.80 34% $54.86 -3%

25 minneapolis $39.37 $40.54 $43.52 33% $54.83 -6%

26 Phoenix $38.82 $40.02 $42.90 35% $54.77 -3%

27 Little rock $42.22 $40.48 $43.14 30% $54.63 1%

28 Buffalo $42.16 $43.22 $43.86 26% $54.46 -5%

29 Charlotte $38.99 $40.76 $44.71 31% $54.27 -3%

30 San Diego $36.54 $37.86 $40.10 42% $54.25 -3%

31 Syracuse $41.66 $44.01 $45.56 23% $53.90 -5%

32 Portland, or $37.76 $39.23 $42.54 35% $53.88 -6%

33 oklahoma City $38.70 $40.50 $41.82 32% $53.41 -3%

34 albany, nY $39.22 $42.50 $46.21 25% $53.30 -6%

35 Seattle $41.43 $41.89 $45.41 24% $53.22 -5%

36 wichita $37.61 $38.92 $40.81 36% $53.03 -6%

37 el Paso $39.07 $39.69 $43.15 30% $52.88 -6%

37 Los angeles $39.15 $41.09 $43.56 28% $52.88 -5%

39 Columbus $39.59 $42.20 $45.04 25% $52.77 -2%

40 nashville $36.88 $39.93 $42.08 33% $52.63 -3%

41 washington, DC $43.16 $43.81 $46.99 18% $52.52 -4%

42 Detroit $39.87 $44.44 $46.10 20% $52.49 -10%

43 milwaukee $37.32 $40.26 $42.62 31% $52.37 -7%

44 memphis $36.92 $39.51 $42.31 32% $52.31 -3%

45 Cincinnati $40.07 $41.89 $47.07 21% $51.97 1%

45 new orleans $39.22 $41.14 $43.41 26% $51.97 -3%

47 richmond $38.95 $40.48 $41.27 29% $51.91 -6%

48 Columbia, SC $37.15 $39.74 $42.35 30% $51.75 -3%

49 Harrisburg $39.55 $40.10 $41.53 27% $51.47 6%

50 Peoria $37.67 $39.66 $45.49 25% $51.29 -4%

51 Savannah $35.86 $37.74 $41.57 34% $51.28 -10%
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rank City Compact intermediate Full-Size taxes & Fees average total Year-over-Year Change

52 Corpus Christi $41.08 $40.17 $41.91 25% $51.16 -3%

53 Las Vegas $35.79 $37.57 $40.22 35% $50.96 -9%

54 Greenville, SC $38.15 $40.82 $42.06 26% $50.95 -4%

55 San Jose $38.59 $40.48 $43.26 25% $50.94 -5%

56 Biloxi/Gulfport $36.70 $42.86 $44.03 23% $50.92 3%

57 Chattanooga $38.45 $40.51 $44.14 24% $50.83 -1%

58 Charleston, SC $38.94 $40.14 $41.25 27% $50.79 -3%

58 Philadelphia $42.25 $44.25 $46.27 15% $50.79 -4%

60 Baton rouge $39.11 $40.35 $41.35 26% $50.77 2%

60 madison $40.11 $41.05 $43.78 22% $50.77 3%

62 Des moines $37.19 $40.43 $40.79 28% $50.61 -2%

63 Fresno $37.36 $39.17 $45.42 24% $50.60 -3%

64 indianapolis $36.75 $39.75 $41.86 28% $50.47 -2%

65 albuquerque $37.40 $39.62 $42.07 27% $50.45 -3%

66 Pittsburgh $41.70 $42.63 $45.09 17% $50.41 -4%

67 tallahassee $37.73 $39.01 $40.12 29% $50.39 -2%

68 Greensboro $38.31 $39.39 $41.92 26% $50.31 -3%

69 Charleston, wV $40.25 $40.41 $41.36 23% $50.19 -7%

70 oakland $39.73 $41.39 $44.25 20% $50.16 -3%

71 San Francisco $39.28 $40.97 $43.67 20% $49.77 -4%

72 San antonio $39.96 $41.87 $43.51 19% $49.67 -5%

73 anaheim $38.20 $40.11 $41.50 24% $49.58 -2%

74 Spokane $40.42 $42.84 $44.92 16% $49.55 1%

75 tulsa $38.93 $39.17 $41.62 24% $49.37 -1%

76 knoxville $36.41 $39.74 $44.41 23% $49.33 1%

77 roanoke $38.61 $40.40 $42.78 21% $49.17 -2%

78 orlando $38.80 $39.69 $40.64 24% $49.12 0%

79 raleigh $38.38 $40.09 $42.78 21% $49.09 -3%

80 allentown $41.23 $38.79 $41.14 21% $48.92 1%

81 Louisville $37.27 $40.44 $43.39 21% $48.78 0%

82 Birmingham, aL $37.80 $41.59 $43.76 19% $48.72 0%

83 Fort wayne $39.27 $40.38 $41.84 19% $48.33 -5%

84 Sacramento $37.80 $40.70 $42.94 19% $48.28 0%

85 mobile $36.11 $38.48 $43.33 23% $48.26 -1%

86 Jacksonville $37.07 $39.55 $41.94 21% $47.95 -1%

87 Sarasota $37.78 $37.64 $41.55 23% $47.85 0%

88 toledo $35.91 $39.04 $45.22 19% $47.78 -2%

89 Fort Lauderdale $38.31 $38.54 $41.38 20% $47.47 1%

90 akron $35.46 $41.73 $45.51 16% $47.47 -4%

90 Grand rapids $37.57 $39.23 $40.85 20% $47.25 -5%

92 rochester, nY $39.48 $41.68 $43.26 13% $46.85 -6%

93 miami $35.75 $38.34 $42.92 19% $46.27 -5%

94 Bakersfield $35.98 $37.60 $43.68 18% $46.20 -1%

95 Dayton $37.22 $39.05 $40.44 19% $46.15 -4%

96 St. Louis $39.26 $41.41 $44.05 11% $46.11 -4%

97 Honolulu $34.71 $35.79 $36.47 29% $45.86 -5%

98 Lexington $35.33 $40.56 $39.37 18% $45.53 -6%

99 tampa $36.67 $38.41 $39.60 19% $45.52 -2%

100 norfolk $38.40 $41.23 $42.02 9% $44.25 -2%

aVeraGe $39.26 $41.33 $43.67 $52.60
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FooD CoStS in 100 U.S. CitieS
rank City Breakfast* Lunch* Dinner* total*

1 San Francisco $18.09 $26.80 $79.50 $124.39

2 Honolulu $14.55 $31.58 $75.08 $121.21

3 Los angeles $11.91 $20.52 $76.00 $108.42

4 new York $9.25 $28.19 $70.25 $107.69

5 Portland, or $12.26 $21.86 $72.81 $106.93

6 Seattle $11.90 $22.24 $71.81 $105.94

7 miami $11.36 $22.38 $72.00 $105.74

8 anaheim $13.81 $21.80 $66.00 $101.61

9 Philadelphia $10.52 $23.13 $67.00 $100.64

10 San Jose $11.45 $21.03 $68.00 $100.49

11 San Diego $11.54 $21.63 $67.00 $100.18

12 washington, DC $11.24 $20.41 $68.00 $99.65

13 white Plains, nY $11.04 $22.90 $65.48 $99.41

14 Chicago $11.41 $21.86 $66.00 $99.27

15 Sacramento $11.72 $21.49 $66.00 $99.22

16 Dallas $11.65 $20.54 $67.00 $99.20

17 oakland $11.49 $21.98 $65.00 $98.47

18 Phoenix $12.13 $21.23 $65.00 $98.36

19 Las Vegas $11.25 $21.66 $65.00 $97.91

20 Hartford $8.94 $21.63 $67.00 $97.57

21 minneapolis $11.53 $22.03 $64.00 $97.56

22 Houston $11.22 $20.31 $66.00 $97.52

23 Columbus $12.19 $22.21 $63.00 $97.40

24 newark, nJ $9.86 $21.80 $65.14 $96.80

25 Cincinnati $11.31 $22.09 $62.89 $96.28

26 atlanta $11.55 $20.71 $64.00 $96.26

27 Providence $11.88 $22.26 $62.00 $96.15

28 albany, nY $9.49 $21.57 $65.00 $96.07

29 Boston $8.63 $22.67 $63.92 $95.21

30 Baltimore $7.98 $21.95 $65.00 $94.93

31 Santa Barbara $13.09 $18.99 $62.00 $94.08

32 Pittsburgh $8.43 $20.54 $65.08 $94.05

33 Cleveland $11.52 $20.83 $60.59 $92.94

34 austin $12.11 $20.14 $60.50 $92.75

35 Detroit $7.68 $20.31 $62.00 $89.99

36 Buffalo $9.97 $21.63 $58.00 $89.60

37 milwaukee $11.62 $21.11 $54.00 $86.73

38 wilmington, De $12.28 $21.34 $53.00 $86.62

39 roanoke $11.80 $20.83 $53.77 $86.40

40 raleigh $10.18 $20.88 $54.26 $85.32

41 new orleans $11.46 $21.00 $52.00 $84.46

42 Harrisburg $9.54 $20.48 $54.26 $84.27

43 madison $9.22 $21.06 $53.92 $84.20

44 Fresno $12.86 $20.94 $50.00 $83.80

45 rochester, nY $11.44 $21.34 $51.00 $83.78

46 albuquerque $11.43 $20.17 $51.85 $83.44

47 Greenville, SC $10.87 $21.80 $49.98 $82.66

48 Bakersfield $12.95 $20.46 $49.16 $82.57

49 Grand rapids $11.15 $21.00 $50.00 $82.14

50 richmond $13.37 $22.04 $46.00 $81.41

51 Peoria $10.43 $21.80 $49.00 $81.24

rank City Breakfast* Lunch* Dinner* total*

52 Lexington $11.74 $22.21 $47.00 $80.94

53 kansas City, mo $10.72 $19.85 $50.00 $80.57

54 Fort Lauderdale $12.32 $21.23 $47.00 $80.55

55 rochester, mn $10.48 $22.03 $48.00 $80.51

56 Charleston, wV $10.53 $20.19 $49.78 $80.50

57 Charlotte $11.33 $22.09 $47.02 $80.44

58 St. Louis $10.00 $20.89 $49.50 $80.39

59 allentown $8.39 $22.26 $49.00 $79.65

60 Louisville $11.10 $21.75 $46.76 $79.60

61 Syracuse $12.85 $21.57 $45.00 $79.42

62 Dayton $11.06 $22.21 $46.00 $79.26

63 San antonio $12.00 $20.37 $46.68 $79.05

64 Jacksonville $11.25 $20.60 $47.00 $78.85

65 wichita $11.24 $20.83 $46.49 $78.55

66 memphis $10.25 $19.91 $48.00 $78.15

67 Fort wayne $9.39 $20.71 $48.00 $78.10

68 Denver $11.44 $20.83 $45.58 $77.85

69 Birmingham, aL $11.47 $20.48 $45.68 $77.63

70 tampa $10.68 $20.71 $46.00 $77.39

71 tulsa $11.68 $21.29 $44.06 $77.02

72 Spokane $12.21 $21.32 $43.48 $77.01

73 Greensboro $10.80 $21.14 $45.00 $76.94

74 nashville $11.27 $20.37 $44.66 $76.30

75 Salt Lake City $11.64 $20.60 $43.86 $76.09

76 indianapolis $11.43 $21.46 $43.00 $75.88

77 mobile $10.00 $21.46 $44.00 $75.46

78 orlando $9.33 $21.11 $44.00 $74.45

79 Springfield, mo $11.26 $20.02 $43.00 $74.28

80 norfolk $10.31 $22.06 $41.00 $73.37

81 Savannah $12.40 $20.60 $40.00 $73.00

82 oklahoma City $10.68 $20.88 $41.00 $72.56

83 toledo $10.68 $21.52 $40.23 $72.43

84 knoxville $11.10 $20.37 $40.75 $72.22

85 Des moines $10.31 $22.04 $39.83 $72.18

85 Little rock $11.35 $21.00 $39.83 $72.18

87 el Paso $11.89 $20.19 $40.00 $72.08

88 Baton rouge $10.98 $20.83 $40.23 $72.04

89 tucson $10.93 $20.83 $40.23 $71.99

90 akron $10.85 $20.83 $40.23 $71.91

91 omaha $10.80 $20.83 $39.83 $71.46

92 tallahassee $10.07 $20.37 $41.00 $71.44

93 Shreveport $11.07 $20.14 $40.12 $71.33

94 Biloxi/Gulfport $10.34 $21.14 $39.83 $71.31

95 Charleston, SC $10.48 $20.94 $39.00 $70.42

96 Jackson, mS $10.07 $20.28 $39.83 $70.18

97 Columbia, SC $9.03 $20.60 $40.00 $69.63

98 Sarasota $10.77 $20.69 $38.00 $69.46

99 Corpus Christi $12.23 $21.69 $35.49 $69.41

100 Chattanooga $10.29 $20.08 $36.96 $67.33

aVeraGe $11.11 $21.39 $52.88 $85.38

*Includes 15% tip
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steak, a glass of red wine, dessert and a cup of 
coffee. The listed prices do not include tax, but 
do include a 15 percent gratuity. 

Although 2011 prices are expected to de-
cline slightly, restaurant industry sales across 
the country are estimated to hit a “record high” 
of $604 billion, up 3.6 percent from 2010, ac-
cording to Hudson Riehle, senior vice presi-
dent of the National Restaurant Association’s 
Research & Knowledge Group. 

“It will be the best industry environment in 
four years, but compared to historical perfor-
mance, sales growth obviously remains con-
strained by the employment situation as well 
as consumer’s cash on hand,” Riehle explained. 

The National Restaurant Association for 
2011 forecast a 2.4 percent increase in menu 
price inflation from 2010 levels, “but over the 
past several years and certainly again this year, 
operators remain extremely judicious in rais-
ing menu prices,” Riehle said. Historically, menu 
price inflation averages about 1 percent to 3 
percent a year. 

As in any year, but perhaps more so than 
usual during 2011, restaurant sales and pric-
ing will rely heavily on travel and tourism, 
and especially on international visitors to the 

United States. This year, the restaurant indus-
try is hopeful that “one out of every three sales 
dollars are travel- and tourism-related,” Riehle 
said. “What goes on with business, leisure and 
international visitors has a very strong impact 
on how restaurant sales are perceived. Where 
the restaurant is actually located as well as the 
visitation patterns within that market can vary 
dramatically by metropolitan area.” 

San Francisco again this year is the U.S. list’s 

most expensive food market, where corporate 
travelers would pay on average $124 for three 
meals. Honolulu ranked second, followed by 
Los Angeles and New York City. 

“The cost of doing business varies substan-
tially,” said Riehle. “If one is looking at the abso-
lute price points and how they vary across the 
country, restaurant sales end up being local. De-
pending upon what the economic mix in the 
industry is, how employment in that market is 
progressing or stagnating and personal income 
growth … these are the indicators that are 
closely linked with restaurant growth and sales.”

BTN’s Chris Davis contributed to this report. n

2011 corporate travel index

continued from page 12

toP 5 BY 
FooD CoSt

1 NEw YORk $536.79

2 wAShINGTON, DC $460.72

3 BOSTON $408.81

4 SAN FRANCISCO $396.03

5 whITE PlAINS, NY $380.60
 totaL aVeraGe $285.28

1 NEw YORk $85.88

2 NEwARk, NJ $72.96

3 whITE PlAINS, NY $68.51

4 SAlT lAkE CITY $63.18

5 BOSTON $61.73
 totaL aVeraGe $52.60

1 SAN FRANCISCO $124.39

2 hONOlUlU $121.21

3 lOS ANGElES $108.42

4 NEw YORk $107.69

5 PORTlAND, OR $106.93
 totaL aVeraGe $85.38

toP 5 BY 
HoteL CoSt

1 NEw YORk $343.22

2 wAShINGTON, DC $308.55

3 BOSTON $251.86

4 SAN FRANCISCO $221.87

5 ChICAGO $218.21

 totaL aVeraGe $147.30

toP 5 BY 
Per Diem

toP 5 BY 
Car CoSt

“If one is looking at the absolute price points and how they vary across 
the country, restaurant sales end up being local. Depending upon what 
the economic mix in the industry is, how employment in that market is 
progressing or stagnating and personal income growth … these are the 
indicators that are closely linked with restaurant growth and sales.”

—NATIONAL RESTAURANT ASSOCIATION SENIOR VICE PRESIDENT HUDSON RIEHLE
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New AirporT TermiNAl, 
loNg-HAul Service  
eNHANce Tokyo’S 
globAl feASibiliTy

Paris service on Oct. 31, 2010, with Air France 
selling seats through a codeshare agreement.

Meanwhile, a pair of airline joint ventures, ap-
proved in November 2010 by the U.S. Depart-
ment of Transportation, by April 1 will result in 
coordinated scheduling, pricing and network 
planning between the United States and Ja-
pan. One, between JAL and American Airlines, 
initially applies to nonstop flights on 10 routes, 
including those between Narita and Haneda 
and such North American points as Chicago, 
Dallas/Fort Worth, Los Angeles, New York, San 
Francisco and Vancouver. A second, between 
All Nippon Airways and United Airlines, also 
will cover routes between Tokyo and various 
points in the United States, including Chicago, 
Houston, Los Angeles, New York, San Francisco, 
Seattle and Washington, D.C.

Meanwhile, Japan’s capital long has been a 
key location for corporate meetings. “Tokyo and 
Japan are still popular with corporate groups 
from the United States, and the country wants 
to continue to host them,” said a Japanese 
National Tourist Organization spokesperson. 
“New hotels and new air service will help. But 
the long flight seems to be a hurdle for many 
corporations, so the majority of U.S. corporate 
groups come from Hawaii and the West Coast.”

In Japan, January 2011 occupancy was up by 
3.1 percent year over year, average daily rate up 
by 3.8 percent and revenue per available room 
up by 7.1 percent, according to STR Global.

According to a January Carlson Wagonlit 
Travel report, the Asia/Pacific region is recov-
ering from the global economic crisis more 
quickly than several other parts of the world, 
including North America and Europe, and that 
growth is impacting travel demand: Interna-
tional Asia/Pacific air traffic between January 
and November 2010 increased nearly 10 per-
cent year over year, as did 2010 hotel occupan-
cy levels. Air, hotel and rail prices are expected 
to rise, according to the report, and Asia/Pacific 
hotel negotiations will be tougher. 

Several new hotels during 2010 opened in 
Japan, including the 160-room St. Regis Osaka, 
which opened on Oct. 1, and the 251-room 
Capitol Hotel Tokyu, which opened its doors on 
Oct. 22. The Royal Park Hotel Kyoto, meanwhile, 
is slated to open in fall 2011. n

The new five-story Haneda international 
terminal features floor-to-ceiling glass 
windows and a rooftop observation deck with 
a 270-degree panorama of the runways. 
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By Frank rosci
A new international terminal at one of its main 
airports and a pair of new airline joint ventures 
will redefine long-haul business travel to and 
from Tokyo, while a stronger regional economic 
recovery than in many other parts of the world 
should push up business travel costs.

Before October 2010, many international 
business travelers visiting Tokyo were restricted 
to using Narita International Airport, but that 
changed with the addition of a new fourth 
runway and a new international terminal at 
Haneda Airport, which the Japanese govern-
ment has opened to long-haul services.

Until last fall, all long-haul flights oper-
ated at Narita. Haneda is just 20 minutes from 
downtown Tokyo by either monorail train—
scheduled every three to five minutes—or car, 
whereas Narita is one hour 
from downtown by rail and 
very often double that by 
road. The expansion already 
has led to new long-haul 
service. British Airways on 
Feb. 21 began flying five 
times weekly from London 
Heathrow to Haneda, be-
coming the first European 
carrier to fly to the airport. 

“It’s a more convenient 
route into Tokyo and also 
provides more connect-
ing services for us with our 
Oneworld partner Japan 
Airlines,” said Richard Tams, 
BA’s head of U.K. and Ireland 
sales and marketing, add-
ing that the carrier will con-
tinue to fly to Narita, since it 
remains a preferable point 
of access for some visitors 
to the Tokyo area and offers 
better international con-
nections than Haneda.

JAL launched Haneda-
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NoN-U.S. City Per DiemS 
LargeLy HoLD tHe LiNe, 
aS HoteL rateS Lag  
DemaND reCovery 

Europe and four in the Middle East, although 
the cast of Middle Eastern cities has changed. 
Out of the top 10 go Abu Dhabi and Doha, 
as did Dubai the year before, and in come Tel 
Aviv and Riyadh. Kuwait and Saudi Arabia have 
not indulged in the feverish hotel-building of 
their neighbors in Qatar and the United Arab 
Emirates. Consequently, rates have stayed high. 
Riyadh rose from 23rd last year to sixth, with its 
average hotel rate growing from to $271 from 
$242. Meanwhile, Muscat remains the second-
most costly city for hotel rooms, although the 
average rate fell to $294 from $316.

In contrast, oversupply in other Gulf states 
has driven hotel prices down much faster. Abu 
Dhabi in 2010 was the most expensive non-U.S. 
city for hotel costs, but this year fell to 18th, with 
the average rate down to $246 from $322. Dubai 
last year suffered a similar fate and dropped 
again this time, by another $22 to $216.

The other city that exited last year’s top 10 is 
Caracas, where the average hotel rate is down 
to $211 from $273. Venezuela is facing mount-
ing economic problems, including negative 
growth and a 30 percent inflation rate, and the 
value of its currency, the bolivar fuerte, since 
the beginning of 2010 has halved against the 
U.S. dollar. Small wonder that it slipped in the 

rankings to 30th from fourth. Another capital 
city in a country that has faced economic prob-
lems is Dublin, where the average hotel rate fell 
more than 10 percent to $153, dropping the 
city to 84th from 54th. 

Meanwhile, several Asian cities have moved 
in the other direction. Among those with rates 
rising in excess of 10 percent are Hong Kong, to 
$257 from $229; Shanghai, to $210 from $173; 
Shenzhen, to $184 from $145; and New Delhi, 
to $248 from $212.

Hotel costs, though, account only for a little 
more than half of the per diem total in the 
Corporate Travel Index. When food and mis-
cellaneous costs are considered, the picture of 
the priciest cities to visit changes. In particular, 
Western Europe looks more expensive thanks 
to its high dining costs. It accounts for eight of 
the hotel top 20 but 12 of the overall top 20.

On the per diem list, Moscow ranks sixth and 
Geneva emerges as the world’s dearest city, 
with a total cost of $526 per day. It is just ahead 
of Oslo ($525), while Stavanger is in fourth 
($512). Japan is another country that becomes 
much more expensive. Tokyo is the 14th most 
expensive destination for accommodation, 
but it’s third on the overall list ($516). Similarly, 
Osaka is 41st on the hotel list but 15th on the 
per diem list. Conversely, the Middle East looks 
cheaper once food costs are factored in. Riyadh 
is 28th in the overall top 100, Muscat 36th and 
Tel Aviv 67th.

As always, a caveat is required about the 
food costs, provided by consulting firm Mer-
cer. Top ranking this year goes to Sydney, 
with a total cost for breakfast, lunch and din-
ner of $244. There is no doubt a visitor could 
eat three good meals there for considerably 
less, but for a businessperson entertaining 
three times in one day, the figure is not unre-
alistic. Following Sydney on the food cost list 

By Amon Cohen
The global travel market may be recovering, 
but resurgent demand has not yet translated 
into higher subsistence costs for international 
corporate travelers. The 2011 Corporate Travel 
Index of 100 cities outside the United States 
shows the average per diem (consisting 
of one hotel room night, three meals and 
minor miscellaneous costs) is $352, almost 
unchanged from last year. In 2010, it was $348. 
The average room cost is even more stable, 
down by $1 to $189.

For the second consecutive year, hotel rates 
for the index, provided by Advito, the consult-
ing wing of travel management company 
BCD Travel, were based on actual prices paid 
by its corporate clients. With many companies 
reporting they had to concede higher negoti-
ated rates for calendar year 2011, especially in 
such high-demand cities as London and Hong 
Kong, average paid rates could start to move 
higher during the coming months. For now, 
however, a state of equilibrium prevails: The av-
erage room rate in this year’s Corporate Travel 
Index moved upward in half of last year’s 10 
most expensive cities for accommodation and 
downward in the other half.

The 2011 index, which includes one new in-
ternational location, contrasts sharply with the 
unequivocal hotel buyers’ market this time last 
year, when only six cities in the entire top 100 
posted higher hotel rates than in 2009. Mos-
cow dropped almost $200 to $309. This year, 
the Russian capital is up $2 to $311, enough to 
once more make it the non-U.S. destination in 
2011 Corporate Travel Index with the highest 
hotel costs, after it fell to third in 2010. It is the 
only city this year with a rate above $300, com-
pared with three cities in 2010 and 13 in 2009.

As was the case last year, destinations with 
oil and gas connections—Moscow, Muscat, 
Kuwait, Riyadh, Kiev and Stavanger (home to 
the Norwegian oil industry)—dominate the 
list of the 10 foreign cities with the highest 
hotel costs. Four of the top 10 are in Western 

continued on page 26
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2011 corporate travel index

Boosted by the world’s most expensive daily food costs, 
Sydney ranks fifth on the list of highest foreign per diems.

Ab out these ChArt s
The 2011 International Corporate travel Index is based on research by bCD travel’s Advito Consulting unit and New York-based management con-
sulting firm Mercer.

Advito provided average upscale daily hotel rates paid in 2010 by businesses. Mercer provided actual January 2011 menu item costs for hotel conti-
nental breakfasts, lunches of sandwich, salad and nonalcoholic drink and dinners of a fish, chicken or beef entree, salad and a nonalcoholic beverage.

Mercer also provided miscellaneous lodging expenses of two taxi fares, a newspaper, a bottle of water and a magazine. Local prices in 100 non-u.s. 
business destinations were converted to u.s. dollars using rates from Jan. 28, 2011.

The roster of cities in this year’s Foreign Corporate travel Index is identical to the 2010 roster, with one exception: The 2011 Index includes san José, 
Costa rica, instead of Manama, bahrain.
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Per Diems in 100 Foreign Cities
rank City Cost (Us$) Local Currency exchange rate

1 geneva $526 509 0.966

2 oslo $525 3,111 5.925

3 tokyo $516 42,926 83.190

4 stavanger $512 3,034 5.925

5 sydney $504 505 1.003

6 moscow $503 15,410 30.653

7 stockholm $501 3,417 6.820

8 Paris $495 378 0.763

9 muscat $471 181 0.385

10 Hong kong $464 3,609 7.773

11 Zurich $463 447 0.966

12 amsterdam $458 349 0.763

13 riyadh $453 1,699 3.750

14 Doha $451 1,643 3.641

15 osaka-kobe $448 37,269 83.190

16 London (Central) $436 281 0.645

17 Copenhagen $429 2,444 5.697

18 Frankfurt $418 319 0.763

19 milan $417 318 0.763

20 Brussels $416 317 0.763

21 tel aviv $415 1,477 3.560

22 Basel $414 400 0.966

22 kuwait $414 117 0.282

24 Dubai $406 1,490 3.673

24 melbourne $406 407 1.003

26 Helsinki $402 307 0.763

27 abu Dhabi $399 1,465 3.673

28 Lyon $398 304 0.763

29 rome $397 303 0.763

30 st. Petersburg $392 12,016 30.653

31 nice $390 298 0.763

32 the Hague $388 296 0.763

33 rotterdam $387 295 0.763

34 athens $377 288 0.763

35 rio de Janeiro $374 629 1.682

36 kiev $368 2,926 7.960

37 Barcelona $366 279 0.763

38 shanghai $363 2,405 6.626

39 são Paulo $362 609 1.682

40 Berlin $361 275 0.763

40 Düsseldorf $361 275 0.763

40 madrid $361 275 0.763

43 Hamburg $359 274 0.763

43 Luxembourg $359 274 0.763

45 munich $357 272 0.763

46 istanbul $353 547 1.549

47 new Delhi $352 16,147 45.836

48 toulouse $343 262 0.763

49 Dublin $342 261 0.763

50 san José $341 173,197 507.910

rank City Cost (Us$) Local Currency exchange rate

51 edinburgh $340 219 0.645

51 singapore $340 440 1.294

51 Vienna $340 259 0.763

54 Cologne $335 256 0.763

55 antwerp $333 254 0.763

55 montreal $333 332 0.996

57 Caracas $332 1,426 4.295

57 seoul $332 372,698 1122.585

59 Calgary $330 329 0.996

59 taipei $330 9,656 29.260

61 nairobi $326 26,441 81.047

62 shenzhen $323 2,140 6.626

62 stuttgart $323 246 0.763

64 toronto $320 319 0.996

65 manchester $311 201 0.645

66 grenoble $310 237 0.763

66 ottawa $310 309 0.996

66 Vancouver $310 309 0.996

69 auckland $305 402 1.320

69 eindhoven $305 233 0.763

71 Beijing $304 2,014 6.626

72 Jakarta $299 2,692,867 9002.330

73 Prague $298 5,633 18.902

74 Birmingham $294 190 0.645

74 Bogotá $294 551,071 1874.390

74 mumbai $294 13,481 45.836

77 glasgow $290 187 0.645

78 Johannesburg $286 1,932 6.748

79 Bangkok $282 8,523 30.224

80 Cairo $279 1,619 5.803

81 Lima $276 773 2.800

81 san salvador $276 276 1.000

83 Budapest $273 57,630 211.098

83 Lisbon $273 209 0.763

85 Bangalore $271 12,422 45.836

86 manila $269 11,815 43.889

87 Bratislava $268 204 0.763

88 warsaw $266 786 2.955

89 Panama City $261 261 1.000

90 Hanoi $260 5,077,656 19497.200

91 mexico City $259 3,159 12.205

92 guangzhou $255 1,691 6.626

93 san Juan $252 252 1.000

94 Cape town $244 1,647 6.748

95 Buenos aires $239 950 3.973

96 santiago $236 116,735 494.639

97 Bucharest $235 765 3.257

97 kuala Lumpur $235 723 3.073

99 Quito $222 222 1.000

100 guatemala City $183 1,469 8.022

aVerage $352
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rank City Cost (Us$) Local Currency exchange rate

27 abu Dhabi $399 1,465 3.673

12 amsterdam $458 349 0.763

55 antwerp $333 254 0.763

34 athens $377 288 0.763

69 auckland $305 402 1.320

85 Bangalore $271 12,422 45.836

79 Bangkok $282 8,523 30.224

37 Barcelona $366 279 0.763

22 Basel $414 400 0.966

71 Beijing $304 2,014 6.626

40 Berlin $360 275 0.763

74 Birmingham $294 190 0.645

74 Bogotá $294 551,071 1874.390

87 Bratislava $268 204 0.763

20 Brussels $416 317 0.763

97 Bucharest $235 765 3.257

83 Budapest $273 57,630 211.098

95 Buenos aires $239 950 3.973

80 Cairo $279 1,619 5.803

59 Calgary $330 329 0.996

94 Cape town $244 1,647 6.748

57 Caracas $332 1,426 4.295

54 Cologne $335 256 0.763

17 Copenhagen $429 2,444 5.697

14 Doha $451 1,643 3.641

24 Dubai $406 1,490 3.673

49 Dublin $342 261 0.763

40 Düsseldorf $360 275 0.763

51 edinburgh $340 219 0.645

69 eindhoven $305 233 0.763

18 Frankfurt $418 319 0.763

1 geneva $526 509 0.966

77 glasgow $290 187 0.645

66 grenoble $310 237 0.763

92 guangzhou $255 1,691 6.626

100 guatemala City $183 1,469 8.022

43 Hamburg $359 274 0.763

90 Hanoi $260 5,077,656 19497.200

26 Helsinki $402 307 0.763

10 Hong kong $464 3,609 7.773

46 istanbul $353 547 1.549

72 Jakarta $299 2,692,867 9002.330

78 Johannesburg $286 1,932 6.748

36 kiev $368 2,926 7.960

97 kuala Lumpur $235 723 3.073

22 kuwait $414 117 0.282

81 Lima $276 773 2.800

83 Lisbon $273 209 0.763

16 London (Central) $436 281 0.645

43 Luxembourg $359 274 0.763

rank City Cost (Us$) Local Currency exchange rate

28 Lyon $398 304 0.763

40 madrid $361 275 0.763

65 manchester $311 201 0.645

86 manila $269 11,815 43.889

24 melbourne $406 407 1.003

91 mexico City $259 3,159 12.205

19 milan $417 318 0.763

55 montreal $333 332 0.996

6 moscow $503 15,410 30.653

74 mumbai $294 13,481 45.836

45 munich $357 272 0.763

9 muscat $471 181 0.385

61 nairobi $326 26,441 81.047

47 new Delhi $352 16,147 45.836

31 nice $390 298 0.763

15 osaka-kobe $448 37,269 83.190

2 oslo $525 3,111 5.925

66 ottawa $310 309 0.996

89 Panama City $261 261 1.000

8 Paris $495 378 0.763

73 Prague $298 5,633 18.902

99 Quito $222 222 1.000

35 rio de Janeiro $374 629 1.682

13 riyadh $453 1,699 3.750

29 rome $397 303 0.763

33 rotterdam $387 295 0.763

50 san José $341 173,197 507.910

93 san Juan $252 252 1.000

81 san salvador $276 276 1.000

96 santiago $236 116,735 494.639

39 são Paulo $362 609 1.682

57 seoul $332 372,698 1122.585

38 shanghai $363 2,405 6.626

62 shenzhen $323 2,140 6.626

51 singapore $340 440 1.294

30 st. Petersburg $392 12,016 30.653

4 stavanger $512 3,034 5.925

7 stockholm $501 3,417 6.820

62 stuttgart $323 246 0.763

5 sydney $504 505 1.003

59 taipei $330 9,656 29.260

21 tel aviv $415 1,477 3.560

32 the Hague $388 296 0.763

3 tokyo $516 42,926 83.190

64 toronto $320 319 0.996

48 toulouse $343 262 0.763

66 Vancouver $310 309 0.996

51 Vienna $340 259 0.763

88 warsaw $266 786 2.955

11 Zurich $463 447 0.966

aVerage $352



BusinessTravelnews.com24  march 14, 2011

 F
O

RE
IG

N
   

   
   

   
 U

.S
.

HoteL Costs in 100 Foreign Cities
rank City Hotel miscellaneous total

1 moscow $311 $21 $332 

2 geneva $279 $41 $320 

3 stavanger $265 $51 $316 

4 muscat $294 $20 $314 

5 Zurich $266 $43 $309 

6 kuwait $271 $27 $298 

7 tel aviv $275 $19 $294 

8 oslo $241 $50 $291 

9 Paris $261 $27 $288 

10 riyadh $271 $14 $285 

11 London (Central) $256 $24 $280 

12 tokyo $246 $33 $279 

13 Basel $237 $40 $277 

14 kiev $266 $9 $275 

15 Hong kong $257 $15 $272 

16 stockholm $239 $31 $270 

17 sydney $228 $32 $260 

18 abu Dhabi $246 $12 $258 

19 Doha $239 $14 $253 

19 rome $233 $20 $253 

21 new Delhi $248 $4 $252 

22 milan $227 $21 $248 

23 san José $230 $16 $246 

24 nairobi $233 $12 $245 

25 melbourne $211 $29 $240 

26 st. Petersburg $218 $21 $239 

27 athens $219 $19 $238 

28 istanbul $223 $13 $236 

29 Helsinki $199 $35 $234 

30 Caracas $211 $21 $232 

31 Dubai $216 $13 $229 

32 Copenhagen $199 $29 $228 

33 shanghai $210 $16 $226 

34 amsterdam $194 $31 $225 

35 Brussels $199 $25 $224 

36 osaka-kobe $189 $32 $221 

37 Frankfurt $191 $27 $218 

38 munich $188 $27 $215 

38 nice $189 $26 $215 

40 Lyon $186 $27 $213 

41 edinburgh $193 $17 $210 

41 Vienna $184 $26 $210 

43 mumbai $204 $5 $209 

43 rio de Janeiro $184 $25 $209 

45 taipei $192 $16 $208 

46 são Paulo $178 $25 $203 

47 san salvador $184 $18 $202 

47 the Hague $171 $31 $202 

47 toulouse $175 $27 $202 

50 Bogotá $185 $14 $199 

rank City Hotel miscellaneous total

50 shenzhen $184 $15 $199 

52 Luxembourg $170 $28 $198 

53 Bangalore $192 $5 $197 

54 rotterdam $165 $31 $196 

55 Johannesburg $180 $12 $192 

55 montreal $166 $26 $192 

55 Vancouver $167 $25 $192 

58 Berlin $163 $28 $191 

59 Calgary $166 $24 $190 

60 Lima $175 $13 $188 

61 Cologne $161 $26 $187 

62 Barcelona $167 $19 $186 

63 Cairo $176 $9 $185 

63 Düsseldorf $159 $26 $185 

65 eindhoven $153 $31 $184 

65 grenoble $157 $27 $184 

67 madrid $163 $20 $183 

68 Hamburg $156 $26 $182 

68 ottawa $156 $26 $182 

70 Panama City $168 $13 $181 

70 toronto $155 $26 $181 

72 auckland $157 $23 $180 

72 Prague $160 $20 $180 

74 Birmingham $155 $23 $178 

75 glasgow $156 $20 $176 

75 manchester $155 $21 $176 

77 antwerp $154 $21 $175 

77 seoul $156 $19 $175 

79 Dublin $153 $21 $174 

80 Cape town $160 $12 $172 

81 Beijing $154 $17 $171 

82 Hanoi $161 $9 $170 

83 Bucharest $154 $13 $167 

84 stuttgart $139 $27 $166 

85 Jakarta $152 $12 $164 

85 san Juan $145 $19 $164 

87 manila $153 $9 $162 

88 warsaw $146 $14 $160 

89 Buenos aires $146 $13 $159 

89 singapore $142 $17 $159 

91 Bangkok $144 $10 $154 

92 Bratislava $133 $17 $150 

93 Budapest $134 $15 $149 

93 Lisbon $134 $15 $149 

95 mexico City $134 $14 $148 

96 kuala Lumpur $132 $8 $140 

97 Quito $122 $12 $134 

98 guangzhou $116 $17 $133 

99 guatemala City $112 $11 $123 

99 santiago $106 $17 $123 

aVerage $189 $21 $210
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rank City Breakfast Lunch Dinner total

1 sydney $36 $74 $134 $244 

2 tokyo $36 $64 $137 $237 

3 oslo $28 $70 $136 $234 

4 amsterdam $40 $64 $129 $233 

5 stockholm $34 $68 $129 $231 

6 osaka-kobe $37 $64 $126 $227 

7 Paris $39 $55 $113 $207 

8 geneva $38 $54 $114 $206 

9 Copenhagen $19 $61 $121 $201 

10 Frankfurt $35 $54 $111 $200 

11 Doha $32 $53 $113 $198 

12 stavanger $21 $61 $114 $196 

13 Brussels $35 $53 $104 $192 

13 Hong kong $31 $47 $114 $192 

15 rotterdam $32 $56 $103 $191 

16 the Hague $28 $54 $104 $186 

17 Lyon $28 $54 $103 $185 

18 singapore $26 $53 $102 $181 

19 Barcelona $33 $53 $94 $180 

20 madrid $43 $44 $91 $178 

21 Dubai $32 $45 $100 $177 

21 Hamburg $26 $52 $99 $177 

23 Düsseldorf $28 $45 $102 $175 

23 nice $30 $49 $96 $175 

25 moscow $46 $41 $84 $171 

26 Berlin $21 $53 $95 $169 

26 milan $26 $50 $93 $169 

28 Dublin $26 $41 $101 $168 

28 Helsinki $32 $47 $89 $168 

28 riyadh $40 $41 $87 $168 

31 melbourne $35 $45 $86 $166 

32 rio de Janeiro $29 $44 $92 $165 

33 Luxembourg $29 $47 $85 $161 

34 são Paulo $26 $42 $91 $159 

35 antwerp $27 $43 $88 $158 

36 muscat $28 $43 $86 $157 

36 seoul $26 $44 $87 $157 

36 stuttgart $26 $40 $91 $157 

39 London (Central) $36 $36 $84 $156 

40 Zurich $30 $38 $86 $154 

41 st. Petersburg $41 $39 $73 $153 

42 Cologne $24 $40 $84 $148 

43 rome $24 $41 $79 $144 

44 munich $26 $37 $79 $142 

45 abu Dhabi $25 $39 $77 $141 

45 montreal $25 $35 $81 $141 

45 toulouse $28 $34 $79 $141 

48 Calgary $20 $35 $85 $140 

49 athens $31 $36 $72 $139 

49 toronto $24 $34 $81 $139 

rank City Breakfast Lunch Dinner total

51 Basel $33 $30 $74 $137 

51 shanghai $32 $34 $71 $137 

53 Jakarta $15 $39 $81 $135 

53 manchester $26 $34 $75 $135 

55 Beijing $34 $31 $68 $133 

56 edinburgh $27 $33 $70 $130 

56 Vienna $26 $34 $70 $130 

58 Bangkok $26 $31 $71 $128 

58 ottawa $28 $30 $70 $128 

60 grenoble $20 $33 $73 $126 

61 auckland $25 $34 $66 $125 

62 Budapest $37 $26 $61 $124 

62 Lisbon $37 $25 $62 $124 

62 shenzhen $23 $31 $70 $124 

65 guangzhou $24 $32 $66 $122 

65 taipei $14 $32 $76 $122 

67 eindhoven $23 $31 $67 $121 

67 tel aviv $27 $31 $63 $121 

69 Bratislava $20 $33 $65 $118 

69 Prague $13 $37 $68 $118 

69 Vancouver $23 $26 $69 $118 

72 istanbul $25 $33 $59 $117 

73 Birmingham $22 $29 $65 $116 

73 kuwait $33 $27 $56 $116 

75 glasgow $18 $28 $68 $114 

76 santiago $23 $28 $62 $113 

77 mexico City $19 $29 $63 $111 

78 manila $22 $26 $59 $107 

79 warsaw $26 $27 $53 $106 

80 Caracas $19 $27 $54 $100 

80 new Delhi $20 $26 $54 $100 

82 Bogotá $23 $23 $49 $95 

82 kuala Lumpur $20 $26 $49 $95 

82 san José $25 $21 $49 $95 

85 Cairo $16 $22 $56 $94 

85 Johannesburg $29 $21 $44 $94 

87 kiev $20 $25 $48 $93 

88 Hanoi $18 $22 $50 $90 

89 Lima $23 $24 $41 $88 

89 Quito $16 $25 $47 $88 

89 san Juan $23 $19 $46 $88 

92 mumbai $22 $20 $43 $85 

93 nairobi $27 $18 $36 $81 

94 Buenos aires $21 $20 $39 $80 

94 Panama City $18 $21 $41 $80 

96 Bangalore $21 $19 $34 $74 

96 san salvador $17 $18 $39 $74 

98 Cape town $21 $15 $36 $72 

99 Bucharest $17 $18 $33 $68 

100 guatemala City $8 $17 $35 $60 

aVerage $27 $37 $78 $142
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are Tokyo ($237) and Oslo ($234). 
With only a few exceptions, such as Caracas, 

costs in this year’s Corporate Travel Index have 
not been affected dramatically by currency 
fluctuations. True, the U.S. dollar has fallen 
around 10 percent against the yen in the past 
year, but it has risen by around the same mar-
gin against the euro and is almost unchanged 
against sterling.

In terms of how the dollar will perform 
during the year ahead, Paul Robson, London-
based senior currency analyst for Royal Bank of 
Scotland, foresees a mixed picture. He believes 
interest rates in the United States will rise dur-
ing the next six months, pushing up the value 
of the dollar, although toward year-end it will 
weaken again as concerns about the U.S. fiscal 
situation intensify.

The dollar’s path also will be influenced by 
pressures on other currencies. “For the euro, 
the outlook remains in the balance,” said Rob-
son. “European Union policymakers may have 

continued from page 20

Moscow’s average daily hotel cost dropped nearly $200 
from last year’s Corporate Travel Index, but the city still 
ranks first on that list outside the United States.

found a framework to tackle the weaknesses 
of some of its peripheral states, such as Greece, 
Portugal, Ireland and Spain. However, a lot of 
good news about the periphery has already 
been reflected in the price of the euro, so we 
think from now on it will struggle, although 
not dramatically.” At press time, the dollar was 
worth €0.71. Robson thinks this could reach 
€0.80 by the middle of the year before moving 
back to around €0.77 by year-end.

Against sterling, Robson expects the dol-
lar in the first part of 2011 to strengthen to 
around £0.66 from its early-March level of 
£0.61, before falling a bit by year-end. The yen 
is harder to predict. For several years it has de-
fied forecasts of a major fall in value, but Rob-
son still believes one eventually will happen. 
“Continuing deflation and a weak economy 
mean the yen looks very expensive against a 
wide range of economies,” he said. “We would 
expect the dollar to rise fairly steadily against 
it throughout 2011.” RBS tips a year-end figure 
of ¥90 compared to ¥82 early this month.

The dollar’s performance against the euro, 
sterling and the yen is unlikely in the year 
ahead to drastically affect international costs. 
However, these three currencies now account 
for a smaller proportion of most U.S. corpora-
tions’ foreign travel expenditure than they did a 
decade ago. Much of the growth is in Asia (be-
yond Japan), and on this point Robson raises a 
red flag for travel managers. Hotel rates in sev-
eral Asian destinations rose significantly in this 
year’s index despite the dollar staying virtually 
unchanged against their currencies. Robson 
thinks exchange-rate movements in the years 
to come could add to the problem. 

“Generally, where the dollar will struggle 
most is against the currencies of Asian coun-
tries which have trade surpluses,” he said. “It is 
likely their currencies will appreciate to slow 
the economies down. Countries like China, 
South Korea and India will become more ex-
pensive over the next one to two years. The 
days of cheap travel, hotels and food in Asia are 
long gone now.” n
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