
2012 publication mission

The Business Travel News mission is to provide 
business travel management professionals in  
multinational, large, midsize and small corporations 
in North America with news, analysis, research and 
features to help them better evaluate, select and 
purchase travel for their companies.
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2012 subscriber profile

Managing business travel has become more 
complex in recent years and maximizing travel 
productivity and managing costs has become 
more important to a company’s success. It is no 
longer the responsibility of a single department or 
title. Buyers and managers of business travel have 
different titles, different corporate responsibilities, 
and different information needs based on their 
area of corporate responsibility. This makes it  
difficult for marketers of business travel to identify 
and reach individuals responsible for the manage-
ment of corporate travel expenditures, selection 
of preferred vendor agreements, and other cost 
control options. 

Subscribers by job title

Executive Management  
Travel Management   

Sales/Marketing
General Administration
Financial Management   

Purchasing/Procurement/Sourcing
Travel Agent    

Meeting/Conference Planning 
Other Management   

Other
Human Resources      
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business travel involvement

Managing Bus. Travel Expenditures

Select/Recommend Bus. Travel Vendors

Plan/Arrange Meetings/Incentive Programs

Plan/Arrange Bus. Travel for Individuals

Setting Corporate Travel Policies

58.03%

57.69%

54.94%

51.92%

50.77%
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[

Business Travel News  
has identified and qualified 
the most comprehensive 
database available of senior 
level executives who are 
responsible for purchasing, 
managing, or recommending 
business travel.[

]BTN readers are responsible for $234 billion of the 

$264.7 billion corporate travel market

Revised February 22, 2012



 business industry  percent

Travel Mgmt. Co/Agency/Consortium       12.99     

Other Manufacturing                    10.73

Wholesale/Retail/Distribution (non travel) 10.07

Education/ Medical/Heathcare 8.90

Publishing/Advertising/PR/Marketing 8.25     

Professional Services          6.47

Trade/Non-Profit Organization           5.96     

Banking/Finance/Real Estate   5.49

Electronics/Computers/Communication                              4.88     

Hotel/Airline/Ground Transportation                     3.68

Construction/Engineering/Utilities     3.27

Meeting & Convention Planning/Trade-Show Production  3.17     

Other     2.72

Government                             2.61

Agriculture/Forestry/Fisheries/Mining/Chemical/Petroleum 2.58       

Diversified Company                   2.32

Insurance 2.11                      

Independent Mtg. or Convention Planning 1.53

Automotive                  0.94

Transportation 0.78                              

Mfr. of Medical/Pharmaceutical/Surgical 0.48

2012 subscriber profile continued

travel services purchased

Hotel
Airline

Car Rental
Meetings/Incentive Travel

Ground Transportation/Limo
Online Booking Systems

Travel Mgmt. Company/Agency
Credit Cards/Purchasing Cards

Coporate Relocation/Extended-Stay
Charter Air/Corporate Jets
T&E Expense Technology

Travel/Meetings Technology Software
Fleet
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62.50%

59.3%

54.37%

36.0%

33.83%

24.66%

22.47%

21.82%

17.23%

16.26%

15.20%

9.60%

7.88%
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2012 publication mission

The mission of Travel Procurement magazine is to 
address the news and information needs of travel 
procurement professionals by providing trends, case 
studies, market intelligence, analysis and bench-
marks that procurement experts need to source, pro-
cure, fulfill, measure, evaluate and report.

For business travel suppliers it provides a unique 
communication and marketing vehicle to reach a 
targeted and influential segment of business travel 
buyers and managers.
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CORPORATE TRAVEL TRENDS & 2012 PRICE FORECASTS

Sources: American Express Business Travel, BCD Travel’s Advito, Carlson Wagonlit Travel

Expected Year-Over-Year Changes

North America 2012 Travel Pricing Forecast

Carlson Wagonlit Travel
Advito

(BCD Travel)

-2.5% +3.0%

+4.4% +5.0%

+4.2% +5.0%

+6.7% +5.0%

-1.9% +5.0%

+5.5%Hotel

Airfares

Car Rental

+4.0% (Jan.-June)

+4.1% (July-Dec.)

+6.0%

+3.5%

+4.0%

+2.0%

+4.5% (mid-range)

+3.5% (upper range)

-0.5%

American Express

Domestic/Short-Haul

Premium

Economy

International/Long-Haul

Premium

Economy

Projected Year-Over-Year Changes

2012 Market-Specific Airfare And Hotel Rate Forecast

hough cautious of shaky global economies, the 2012 
forecasts issued by travel management companies 
anticipate modest corporate travel growth next year. At the

same time, airline capacities and hotel inventories in many cases 
won’t increase much, if at all. For airlines in particular, fuel costs 
will be a top challenge. Taken together, most projections call for 
travel price increases in the low single-digit percentages.

That would follow a year of moderating corporate travel volumes. 
According to ARC, “mega” travel agencies (American Express, BCD 
Travel, Carlson Wagonlit Travel, HRG and Omega) in September 
2011 processed 1.7 percent more transactions than in September 

2010. The growth rate hasn’t been above 3 percent in any month 
since May. American Express for the September 2011 quarter 
announced a 14 percent increase in global corporate travel sales, 
the smallest growth rate this year.

Seventy-four percent of 307 North American corporate travel 
buyers surveyed in September by the Global Business Travel 
Association said they expected 2012 negotiated airfare discounts to 
be no better than this year; 88 percent said they expect likewise for 
hotel discounts. When asked why their organizations’ travel spend-
ing would increase next year, 69 percent higher rates/fares, followed 
by increased airline fees (58 percent) and more trips (55 percent).

Notes: Figures represent midpoints of forecast ranges, when 
applicable. American Express defines its mid-range hotel rate 
projection as a “blended forecast for economy-tier and moderate-

tier properties,” and its upper-range projection as a “blended 
forecast for upscale-tier and luxury-tier properties.” The American 
Express car rental price forecast represents “base rates.”

Source: Egencia

Average Air
Ticket Price

Average Daily
Hotel Rate
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+1% +10% +7% 0% +8% -1% +8% +4% +15% 0% +5% -5%

Washington

Vancouver
Toronto

San Francisco

New York

Los Angeles
Houston

Denver
Dallas

Chicago
Atlanta

Boston

T

Published | Quarterly 
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AUGUST 2011

LODGING’S 
NEW 
LANDSCAPE
Tough Negotiating Time 
Awaits Buyers

Thomson 
Reuters Presses 
Post-Merger 
Consolidation

Symantec’s Global 
Travel Review 
Delivers Savings

AstraZeneca 
Finds An 
Outsourcing Cure

NOVEMBER 2011

SUPPLIER 
DEVELOPMENT 

AS COMPETITIVE 
ADVANTAGE? 

Hewlett-Packard Raises Bar

Sanofi  Pasteur 
Incubates Better 

Meetings Program 

Citi Erases Gray In 
Travel T&Cs

ING Measures 
TCO Of Travel 
Management

HEWLETT-PACKARD’S 
MARIA CHEVALIER
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HOTELS

Source: Travel GPA, based on more than 209,000
hotel room nights booked primarily through
U.S.-based corporate travel agencies

January-September 2011

Average Cost Per Night,
By Brand

Source: Pegasus Solutions

Year-Over-Year Increases For Worldwide Bookings Through Global Distribution Systems

Hotel Average Rates, Bookings Continue Recovery
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30.0%

23.5%
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23.7%

30.6%
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25.2%

5.6%
6.9%

7.0%
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7.4%

7.4%

6.5%

7.4%

2010 2011

otel companies during the third quarter generally maintained solid 
financial performance. Choice Hotels, Starwood and Wyndham each 
reported improved net income. Marriott's net loss was attributable to

one-time special expenses, including the spinoff of its timeshare segment. 
Hyatt also chalked up its drop in net income to one-time items.

Average rates, meanwhile, were up across the board. The U.S. average 
daily rate increased by 3.8 percent year over year, according to STR Global, 
and occupancy increased by 4 percent to 66.5 percent. 

Hotel company CEOs during recent conference calls said they are 
pushing for 2012 corporate rate hikes—both Starwood and Hyatt 

shared their goals of high-single-digit percentage increases—but 
Hyatt president and CEO Mark Hoplamazian acknowledged 

that “visibility is limited.” Even in this uncertain economic 
climate, hoteliers say they can maintain a strong position 

because of sustained corporate demand, relatively high 
occupancies and very few new hotels, particularly in 
North America and Europe.

U.S. Hotel Companies’ Q3 Net Income

Sources: Company reports

Hyatt Hotels Corp.

Choice Hotels International

Starwood Hotels and Resorts

Wyndham Worldwide

Marriott International
$14

$43

$163

$175

-$179

Q3 2011
(in millions)

$30

$41

-$6

$156

$83

Q3 2010
(in millions)

Marriott $175

Hilton $157

Sheraton $155

Hyatt Regency $153

Courtyard by Marriott $132

Doubletree $132

Hilton Garden Inn $124

Hampton Inn $110

Holiday Inn $108

Fairfield Inn $103
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2012 subscriber profile

travel services purchased

business travel involvement

Managing Bus.Travel Expenditures

Set Corporate Travel Policies

Select/Recommend Business Travel Vendors

Plan/Arrange Bus. Travel for Individuals

Involved in Managing/Purchasing Meetings

57.82%

56.10%

50.96%

47.10%

41.63%
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 business industry  percent

Other Manufacturing       16.31     

Wholesale/Retail/Distribution (Non-Travel)                    8.55

Professional Services 8.04

Banking, Finance, Real Estate   7.72

Electronics/Computers/Communication                  5.84     

Publishing/Advertising/PR/Marketing          5.80

Medical/Healthcare            5.50     

Education    5.04     

Automotive                              4.86     

Construction/Engineering/Utilities                     4.78

Travel Mgmt./Agency/Consortium     4.07

Diversified Company  3.86     

Hotel/Airline/Ground Transportation     3.48

Government                             2.90

Trade/Non-Profit Organization 2.78       

Insurance                   2.43

Transportation 2.43                      

Mfr. Medical/Pharmaceutical/Surgical                                   1.99       

Agriculture, Forestry, Fisheries, Mining, Chemical                  1.55

Meeting or Convention Planning 1.33                              

Other 0.73

Job function

Executive Management (49.33%)

Purchasing/ 
Procurement/Sourcing (13.40%)

Travel Management (11.44%)

Financial Management (9.56%)

General/ Administration (9.13%)

Sales/Marketing (5.67%)

Other Management (.97%)

Other (.29%)

Travel Agent (.14%)

Human Resources (.07%)

49.33%

13.40%

11.44%

9.56%

5.67%

9.13%

.97% .29% .14% .07%

Airline  
Hotel

Car Rental
Ground Transportation/Limo

Credit/Purchasing Cards   
Online Booking Systems

Travel Management Co./Agency    
Meetings/Incentive Travel 
T&E Expense Technology   

Charter Air/Corporate Jets
Travel/Meetings Technology Software
Corporate Relocation/Extended Stay

Fleet
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77.27

73.77%

71.28%

45.43%

43.61%

39.16%

37.03%

34.86%

28.10%

28.04%

24.93%

18.08%

2.96%


