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~9BusinessTravelNews

The Business Travel News mission is to provide
business travel management professionals in
multinational, large, midsize and small corporations
in North America with news, analysis, research and
features to help them better evaluate, select and
purchase travel for their companies.

I News Monthly

PUBLISHED | 18x Annually
CIRCULATION | 44,000 subscribers
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2012 SUBSCRIBER PROFILE “BTNGROUP

~9BusinessTravelNews

Managing business travel has become more
complex in recent years and maximizing travel
productivity and managing costs has become

more important to a company’s success. It is no Business Travel News
longer the responsibility of a single department or has identified and qualiﬁed

title. Buyers and managers of business travel have h t h .
different titles, different corporate responsibilities, the mos comprenensive

and different information needs based on their database available of senior
area of corporate responsibility. This makes it level executives who are
difficult for marketers of business travel to identify responsible for purchasing,

and reach individuals responsible for the manage-
ment of corporate travel expenditures, selection
of preferred vendor agreements, and other cost
control options.

managing, or recommending
business travel.

BUSINESS TRAVEL INVOLVEMENT

Managing Bus. Travel Expenditures (R, 5. 03%
Select/Recommend Bus. Travel Vendors (GGG 5 7.69%
Plan/Arrange Meetings/Incentive Programs (NG 5 94%
Plan/Arrange Bus. Travel for Individuals (I R - 1.92%
Setting Corporate Travel Policies (I 50.77%
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SUBSCRIBERS BY JOB TITLE

Executive Management (I, 52.93%
Travel Management (D 11.20%
Sales/Marketing (R 10.40%

General Administration [ ¢.53%
Financial Management [l 2.71%

Purchasing/Procurement/Sourcing [l 4.63%
Travel Agent [l 3.32%
Meeting/Conference Planning [l 2.29%
Other Management [il)2.26%
Other @.77%
Human Resources [ .68%
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TN READERS ARE REsPONsIBLE FOR $234 BILLION oF tHe
$264.7 BILLION corpoRATE TRAVEL MARKET
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TRAVEL SERVICES PURCHASED

Hotel (I, G2.50%
Airline (I, 593 %
Car Rental (I, ¢ 37 %
Meetings/Incentive Trave! (GGG 36.0%
Ground Transportation/Limo [ 33.83%
Online Booking Systems [EEEEGEGNGNGNGNNNN 0/ .66%
Travel Mgmt. Company/Agency G 224 7%
Credit Cards/Purchasing Cards (NG 01 522
Coporate Relocation/Extended-Stay (G 17.23%
Charter Air/Corporate Jets [INEEEEEG 6.26%
T&E Expense Technology (N 5.20%
Travel/Meetings Technology Software [ 9.60%
Fleet (NG 7.55%
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BUSINESS INDUSTRY PERCENT

Travel Mgmt. Co/Agency/Consortium 12.99
Other Manufacturing 10.73
Wholesale/Retail/Distribution (non travel) 10.07
Education/ Medical/Heathcare 8.90
Publishing/Advertising/PR/Marketing 8.25
Professional Services 6.47
Trade/Non-Profit Organization 5.96
Banking/Finance/Real Estate 5.49
Electronics/Computers/Communication 4.88
Hotel/Airline/Ground Transportation 3.68
Construction/Engineering/Utilities 3.27
Meeting & Convention Planning/Trade-Show Production 317
Other 2.72
Government 2.61
Agriculture/Forestry/Fisheries/Mining/Chemical/Petroleum 2.58
Diversified Company 2.32
Insurance 211
Independent Mtg. or Convention Planning 1.53
Automotive 0.94
Transportation 0.78
Mfr. of Medical/Pharmaceutical/Surgical 0.48
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2012 PUBLICATION MISSION

v.9 Travel Procurement

THE SOURCE FOR MANAGED TRAVEL INSIGHT

The mission of Travel Procurement magazine is to
address the news and information needs of travel
procurement professionals by providing trends, case
studies, market intelligence, analysis and bench-
marks that procurement experts need to source, pro-
cure, fulfill, measure, evaluate and report.

For business travel suppliers it provides a unique
communication and marketing vehicle to reach a
targeted and influential segment of business travel
buyers and managers.

PUBLISHED | Quarterly

CIRCULATION | 13,000 qualified subscribers

2 Travel Procurent

THE SOURCE FOR MANAGED TRAVEL INSIGHT

/\/B][BEREE] 55T, )/ CORPORATE TRAVEL TRENDS & 2012 PRICE FORECAS]

North America 2012 Travel Pricing Forecast
Expected Year-Over-Year Changes

Premium +6.0% 25% 0%
Economy +3.5% +4.4% +5.0%
Premium +4.0% +42% +5.0%
Economy. “2.0% +6.7% +5.0%
Hotel |_t45% (idrange) | +40% Wan-June) o
+3.5% (upper range) | +4.1% (uly-Dec)
05% 9%

2012 Market-Specific Airfare And Hotel Rate Forecast
Projected Year-Over-Year Changes
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THE SOURCE FOR MANAGED TRAVEL INSIGH

—SUPPLIER
DEVELOPMENT
OMPETITIVE
ADVANTAGE"

Citi Erases Gray In
Travel T&Cs

ING Measures
TCO Of Travel
Management

Sanofi Pasteur
Incubates Better
Meetings Program

AstraZeneca
Finds An
Outsourcing Cure

Symantec’s Global
Travel Review
Delivers Savings

INDICATORS NYNuES

Average Cost Per Night,
By Brand

U.S. Hotel Companies’ Q3 Net Income
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Hotel Average Rates, Bookings Continue Recovery
Year-Over-Year Increases For Worldwide Bookings Through Global Distribution Systems

12 TRAVEL PROCUREMENT | OVEGER 2071 T r——



2012 SUBSCRIBER PROFILE “BTNGROUP

7 Trave Procurment
A W' THE SOURCE FOR MANAGED TRAVEL INSIGHT

Other Manufacturing 16.31
Wholesale/Retail/Distribution (Non-Travel) 8.55
Professional Services 8.04
Banking, Finance, Real Estate 772
Electronics/Computers/Communication 5.84
JOB FUNCTION — has .
o7 200, " o Publishing/Advertising/PR/Marketing 5.80
. 700 . 00 . l,0 B 700
Medical/Healthcare 5.50
Education 5.04
@ Executive Management uo.ss%)  Automotive 4.86
® Purchasing/ , Construction/Engineering/Utilities 478
Procurement/Sourcing (13.40%)
® Travel Management (11.44%) Travel Mgmt./Agency/Consortium 4.07
@ Financial Management (9.56%) Diversified Company 3.86
49.33% General/ Administration (9.13%) o .
® Sales/Marketing .67%) Hotel/Airline/Ground Transportation 3.48
11.44% @ Other Management (97%) Government 2.90
Other (29%) Trade/Non-Profit Organization 2.78
13.40% ;I'ravel Agent (14%) e 243
uman Resources (.07%)
Transportation 243
Mfr. Medical/Pharmaceutical/Surgical 1.99
Agriculture, Forestry, Fisheries, Mining, Chemical 1.55
Meeting or Convention Planning 1.33
Other 0.73

BUSINESS TRAVEL INVOLVEMENT

Managing Bus.Travel Expenditures (i, 51.82%
Set Corporate Travel Policies (I 56.10%
Select/Recommend Business Travel Vendors [ e e 50.96%
Plan/Arrange Bus. Travel for Individuals [ e 47.10%
Involved in Managing/Purchasing Meetings [, 41.63%
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TRAVEL SERVICES PURCHASED

Airline T, 1727
Hote! e 73.77%
Car Rental [, 71.28%
Ground Transportation/Limo (e 45.43%
Credit/Purchasing Cards (e 43.61%
Online Booking Systems [ 39.16%
Travel Management Co./Agency [ 37.03%
Meetings/Incentive Travel ) 34.86%
T&E Expense Technology [ 28.10%
Charter Air/Corporate Jets [ 28.04%
Travel/Meetings Technology Software [ 24.93%
Corporate Relocation/Extended Stay ([ 18.08%
Fleet 1 2.96%
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